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2002 Annual Survey of Visitors Expenditure and Trends in Taiwan (Public Access Data) - Overview

2002 Annual Survey of Visitors Expenditureand Trendsin Taiwan (Public Access

Data)
2002 Annual Survey of Visitors Expenditure and Trendsin Taiwan (Public Access Data)

Overview

Type Annual Survey of Visitors Expenditure and Trends in Taiwan
Identification AG010002en

Version Production Date: 2013-03-19

Abstract

To understand the activities, expenditure behaviors, impressions, satisfactions, and purposes of travelers visiting Taiwan,

the Tourism Bureau (MOTC) conducts the " 2002 Annual Survey on Visitors Expenditure and Trends" and provides the
authorities in Taiwan with references for designing and improving domestic recreational facilities, for outlining international
advertising on sightseeing and executing the marketing strategies, and for estimating the volume of foreign exchanges
earned by the tourism industry. Six thousand two hundred and fifty three valid questionnaires are obtained from interviewing
those visitors who are making their departure and randomly sampled in the CKS International Airport and the Kaohsing
International Airport.
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2002 Annua Survey of Visitors Expenditure and Trends in Taiwan (Public Access Data) - Files Description

Files Description

Dataset contains 1 file(s)

data2002
# Cases 6253
#Variable(s) 223




2002 Annual Survey of Visitors Expenditure and Trends in Taiwan (Public Access Data) - Variables Group(s)

Variables Group(s)

Dataset contains 9 group(s)

Group Case Number & Date

# Name Label Type Format Valid Invalid Question
1 | number Case number continuous | numeric-4.0 6253 0 -
2 | starthr Interview starts at: hour discrete numeric-2.0 6253 0 -
3 | startmin Interview starts at: minute discrete numeric-2.0 6253 0 -

Group A. General information

# Name Label Type Format Valid Invalid Question

1 |alm Al. When did you arrivein discrete numeric-2.0 6253 0 -
Taiwan this time? month

2 |ald Al. When did you arrive in discrete numeric-2.0 6253 0 -
Taiwan this time? day

3 |aly A1l When did you arrivein discrete numeric-4.0 6253 0 -
Taiwan thistime? year

4 |a2 A2. Where did you discrete numeric-1.0 6253 0 -
disembark?

5 |a3 A3. How many times have discrete numeric-1.0 6253 0 -
you been herein Taiwan
over the past three years (The

current trip inclusive)?

Group B. Your personal data

# Name Label Type Format Valid Invalid Question
1 |bl B1. Nationality continuous | numeric-3.0 6253 0 -
2 |b2 B2. Residence continuous | numeric-5.0 6253 0 -
3 | b3 B3. Age discrete numeric-1.0 6253 0 -
4 |b4 B4. Y our annual income? discrete numeric-1.0 6253 0 -
Pleaseindicatein U. S.
Dollars.
5 |b5 B5. Highest education discrete numeric-1.0 6253 0 -
6 | b6 B6. Occupation discrete numeric-2.0 6253 0 -
7 b7 B7. Gender discrete numeric-1.0 6253 0 -

Group C. Consumption behaviors

# Name Label Type Format Valid Invalid Question

1 |c1 C1. Had you made any discrete numeric-1.0 6253 0 -
payment in advance before
you arrived in Taiwan?

2 |c2a C2. How much did you discrete numeric-5.0 6253 0 -
pay in advancein total?
(International plane ticket
exclusive) Total cost
(Currency_U. S. Dollars)




2002 Annual Survey of Visitors Expenditure and Trends in Taiwan (Public Access Data) - Variables Group(s)

Name

L abel

Type

Format

Valid

Invalid

Question

c2 b

C2. Did you pay in advance
in total? (International plane
ticket exclusive)

discrete

numeric-1.0

6253

C3. What costs did you pay
for in advance in the current
trip? (1)Hotel spending
(choice multiple)

discrete

numeric-1.0

6253

C3. What costs did you pay
for in advance in the current
trip? (2)Meals out of hotel
(choice multiple)

discrete

numeric-1.0

6253

C3. What costs did you pay
for in advance in the current
trip? (3) Transportation in
Taiwan (choice multiple)

discrete

numeric-1.0

6253

C3. What costs did you pay
for in advance in the current
trip? (4)Entertainment
(choice multiple)

discrete

numeric-1.0

6253

C3. What costs did you pay
for in advance in the current
trip? (5)Miscellaneous
spending (choice multiple)

discrete

numeric-1.0

6253

C4. How much in total did
you spend during your stay in
Taiwan: US$

discrete

numeric-8.2

6253

10

cab

C4. How much in total did
you spend during your stay in
Taiwan: Type of currency

discrete

numeric-2.0

6253

11

C5. About how much did
you spend on specific items,
as covered in the total you
answered in C4 :(1)Spending
inside the hotels (US$)

discrete

numeric-3.0

6253

12

C5. About how much did
you spend on specific items,
as covered in the total you
answered in C4: (2) Food &
drink outside the hotels (US
$)

discrete

numeric-3.0

6253

13

C5. About how much did
you spend on specific
items, as covered in the
total you answered in C4:
(3)Transportation in Taiwan
(US$)

discrete

numeric-3.0

6253

14

5.4

C5. About how much did
you spend on specific items,
as covered in the total

you answered in C4: (4)
Entertainment (US$)

discrete

numeric-3.0

6253

15

C5. About how much did
you spend on specific items,
as covered in the total

you answered in C4: (5)
Miscellaneous spending (US
9)

discrete

numeric-3.0

6253

16

C5. About how much did
you spend on specific items,

discrete

numeric-3.0

6253
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# Name Label Type Format Valid Invalid Question

as covered in the total
you answered in C4: (6)
Shopping(US$)

17 |c5 61 C5(6). Please itemize these discrete numeric-3.0 6253 0 -
expenses in terms of their
amount or percentage.
Shopping (1)Fashions and
accessories(US$)

18 |c5 62 C5(6). Please itemize these discrete numeric-3.0 6253 0 -
expenses in terms of their
amount or percentage.
Shopping (2)Jewelry or
jade(US$)

19 (c563 C5(6). Please itemize these discrete numeric-3.0 6253 0 -
expenses in terms of their
amount or percentage.
Shopping (3)Souvenirs and
handicrafts(US$)

20 |c5.64 C5(6). Please itemize these discrete numeric-3.0 6253 0 -
expenses in terms of their
amount or percentage.
Shopping (4)Cosmetics and
perfumes(US$)

21 |c565 C5(6). Please itemize these discrete numeric-3.0 6253 0 -
expenses in terms of their
amount or percentage.
Shopping (5)Specific
goods(US$)

22 |c5.66 C5(6). Please itemize these discrete numeric-3.0 6253 0 -
expenses in terms of their
amount or percentage.
Shopping (6)Cigarettes,
wing(US$)

23 (567 C5(6). Please itemize these discrete numeric-3.0 6253 0 -
expenses in terms of their
amount or percentage.
Shopping (7)Chinese herbal
medicine(US$)

24 |c568 C5(6). Please itemize these discrete numeric-3.0 6253 0 -
expenses in terms of their
amount or percentage.

Shopping (8)Others(US$)

25 |c6 C6. Out of the discrete numeric-2.0 6253 0 -
aforementioned spending,
how many persons pool
together?

26 |c7 C7. Provided you got atax discrete numeric-1.0 2642 3611
return on the 5% VAT for
goods bought in Taiwan,
would that influence your
willingness to buy?

Group D. Decision-making in thetrip

# Name Label Type Format Valid Invalid Question

1 |dl D1. Had you read or seen any discrete numeric-1.0 6253 0 -
advertising or publicity about
Taiwan before you arrived
here?
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Name

L abel

Type

Format

Valid

Invalid

Question

dial

D1-1. If yes, what are the
media? (1)Newspapers
(choice multiple)

discrete

numeric-1.0

6253

dla?

D1-1. If yes, what are the
media? (2)Magazines, books
(choice multiple)

discrete

numeric-1.0

6253

dl a3

D1-1. If yes, what are the
media? (3)International tour
fair (choice multiple)

discrete

numeric-1.0

6253

dl a4

D1-1. If yes, what are the
media? (4)Subway (choice
multiple)

discrete

numeric-1.0

6253

dlab

D1-1. If yes, what are the
media? (5)TV, radio (choice
multiple)

discrete

numeric-1.0

6253

dl a6

D1-1. If yes, what are the
media? (6)Advertising boxes
on street (choice multiple)

discrete

numeric-1.0

6253

dl a7

D1-1. If yes, what are the
media? (7)Airport (choice
multiple)

discrete

numeric-1.0

6253

dlas8

D1-1. If yes, what are the
media? (8)Internet (choice
multiple)

discrete

numeric-1.0

6253

10

dlL a9

D1-1. If yes, what are the
media? (9)Bus (choice
multiple)

discrete

numeric-1.0

6253

11

dl a 10

D1-1. If yes, what are the
media? (10)Elsewhere
(choice multiple)

discrete

numeric-1.0

6253

12

di b

D1-2. How much were you
impressed on Taiwan by such
advertising and reports about
Taiwan?

discrete

numeric-1.0

6253

13

dlc

D1-3. Did you develop a
desireto travel to Taiwan
after you read/saw such
advertising and reports about
Taiwan?

discrete

numeric-1.0

6253

14

d2al

D2-1. Where do you hope to
obtain information in your
country about tourismin
Taiwan? (1)Newspapers
(choice multiple)

discrete

numeric-1.0

6253

15

d2 a2

D2-1. Where do you hope
to obtain information in
your country about tourism
in Taiwan? (2)Magazines,
books (choice multiple)

discrete

numeric-1.0

6253

16

d2 a3

D2-1. Where do you hope to
obtain information in your
country about tourismin
Taiwan? (3)International tour
fair (choice multiple)

discrete

numeric-1.0

6253

17

d2 a4

D2-1. Where do you hope to
obtain information in your
country about tourismin

discrete

numeric-1.0

6253
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Name

L abel

Type

Format

Valid

Invalid

Question

Taiwan? (4)Travel agencies
(choice multiple)

18

d2. a5

D2-1. Where do you hope to
obtain information in your
country about tourismin
Taiwan? (5)TV, radio (choice
multiple)

discrete

numeric-1.0

6253

19

d2 a6

D2-1. Where do you hope
to obtain information in
your country about tourism
in Tailwan? (6) Tailwan's
representative office in your
country (choice multiple)

discrete

numeric-1.0

6253

20

d2.a7

D2-1. Where do you hope to
obtain information in your
country about tourismin
Taiwan? (7)Online Internet
(choice multiple)

discrete

numeric-1.0

6253

21

d2 a8

D2-1. Where do you hope to
obtain information in your
country about tourismin
Taiwan? (8)Others (choice
multiple)

discrete

numeric-1.0

6253

22

d2. b

D2-1-1-0. The primary
sources

discrete

numeric-1.0

6253

23

d2c1

D2-2.Where do you hope
to obtain information about
tourism in Taiwan after you
arrive here? (1)lmmigration
checkpoint at the airport
(choice multiple)

discrete

numeric-1.0

6253

24

d2c?2

D2-2.Where do you hope
to obtain information
about tourism in Taiwan
after you arrive here?
(2)Transportation station
(choice multiple)

discrete

numeric-1.0

6253

25

d2c3

D2-2.Where do you hope
to obtain information about
tourism in Taiwan after
you arrive here? (3)Travel
agencies (choice multiple)

discrete

numeric-1.0

6253

26

d2c4

D2-2.Where do you hope
to obtain information about
tourism in Taiwan after
you arrive here? (4)Tourist
service centers (choice
multiple)

discrete

numeric-1.0

6253

27

d2 c5

D2-2.Where do you hope

to obtain information about
tourism in Taiwan after you
arrive here? (5)Hotels (choice
multiple)

discrete

numeric-1.0

6253

28

d2.c 6

D2-2.Where do you hope
to obtain information about
tourismin Taiwan after
you arrive here? (6)Internet
(choice multiple)

discrete

numeric-1.0

6253

29

d2c7

D2-2.Where do you hope
to obtain information about

discrete

numeric-1.0

-10-

6253
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Name

L abel

Type

Format

Valid

Invalid

Question

tourism in Taiwan after you
arrive here? (7)Convenient
stores (choice multiple)

30

d2c38

D2-2.Where do you hope
to obtain information about
tourism in Taiwan after you
arrive here? (8)Restaurants
(choice multiple)

discrete

numeric-1.0

6253

31

d2c?9

D2-2.Where do you hope
to obtain information about
tourismin Taiwan after
you arrive here? (9)Others
(choice multiple)

discrete

numeric-1.0

6253

32

d2 d

D2-2-1-0.The primary
sources

discrete

numeric-2.0

6253

33

d3 a

D3. What is(are) your
purpose(s) of your present
trip to Taiwan? Main reason

discrete

numeric-1.0

6253

d3 b

D3. What is(are) your
purpose(s) of your present
trip to Taiwan? Second
reason

discrete

numeric-1.0

6253

35

dd a

D4. How many times have
you traveled to Taiwan over
the past three years (The
present trip inclusive)?

discrete

numeric-1.0

6253

36

d4 b

DA. If thisis not your first
trip to Taiwan, how many
years ago did you come last
time?

discrete

numeric-2.0

6253

37

dsal

D5-1. What among the
following are the incentives
prompting you into atrip

to Taiwan? (1)Natural
attractions (choice multiple)

discrete

numeric-1.0

6253

38

d5 a2

D5-1. What among the
following are the incentives
prompting you into atrip to
Taiwan? (2)Specific tourism
activities (folklore festivities)
(choice multiple)

discrete

numeric-1.0

6253

39

d5 a3

D5-1. What among the
following are the incentives
prompting you into atrip

to Taiwan? (3)Commodity
prices (choice multiple)

discrete

numeric-1.0

6253

40

d5 a4

D5-1. What among the
following are the incentives
prompting you into atrip to
Taiwan? (4)Foods (choice
multiple)

discrete

numeric-1.0

6253

41

d5 ab

D5-1. What among the
following are the incentives
prompting you into atrip to
Taiwan? (5)Fruits (choice
multiple)

discrete

numeric-1.0

6253

42

d5 a6

D5-1. What among the
following are the incentives
prompting you into atrip to

discrete

numeric-1.0

-11-

6253
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Name

L abel

Type

Format

Valid

Invalid

Question

Taiwan? (6)Pleasant climate
(choice multiple)

ds a7

D5-1. What among the
following are the incentives
prompting you into atrip

to Taiwan? (7)Nighttime
recreations (choice multiple)

discrete

numeric-1.0

6253

d5 a8

D5-1. What among the
following are the incentives
prompting you into atrip

to Taiwan? (8)Recreational
facilities (amusement parks,
golf courses, vacation
resorts) (choice multiple)

discrete

numeric-1.0

6253

45

d5 a9

D5-1. What among the
following are the incentives
prompting you into atrip

to Taiwan? (9)Historic
attractions (choice multiple)

discrete

numeric-1.0

6253

46

d5 a 10

D5-1. What among the
following are the incentives
prompting you into atrip to
Taiwan? (10)Proximity to
your place (choice multiple)

discrete

numeric-1.0

6253

47

d5 a 11

D5-1. What among the
following are the incentives
prompting you into atrip

to Taiwan? (1) Taiwan's
folklore and cultures (choice
multiple)

discrete

numeric-1.0

6253

48

d5_a 12

D5-1. What among the
following are the incentives
prompting you into atrip

to Taiwan? (12)Secure and
peaceful society (choice
multiple)

discrete

numeric-1.0

6253

49

d5_a 13

D5-1. What among the
following are the incentives
prompting you into atrip

to Taiwan? (13)Democracy
(choice multiple)

discrete

numeric-1.0

6253

50

ds a 14

D5-1. What among the
following are the incentives
prompting you into atrip to
Taiwan? (14)Friendly people
(choice multiple)

discrete

numeric-1.0

6253

51

ds a 15

D5-1. What among the
following are the incentives
prompting you into atrip to
Taiwan? (15)Arrangement
by your company (choice
multiple)

discrete

numeric-1.0

6253

52

d5 a 16

D5-1. What among the
following are the incentives
prompting you into atrip to
Taiwan? (16)Others (choice
multiple)

discrete

numeric-1.0

6253

53

ds b

D5-2.The primary incentives
(Skipto E1)

discrete

numeric-2.0

6253

-12-
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Name

L abel

Type

Format

Valid

Invalid

Question

d6_a

D6. Did you put aside your
time for pleasure asyou are
on business this time?

discrete

numeric-1.0

6253

55

d6 al

D6-1.Y es. How much time
do you spend on pleasure
other than business?

discrete

numeric-1.0

6253

56

d6_b

D6. Did you not put aside
your time for pleasure as you
are on business this time?

discrete

numeric-1.0

6253

57

d6 b 1

D6-2. No. The reasons?
(1)No sparetime
available(choice multiple,
Finished D6-2, please skip to
E1)

discrete

numeric-1.0

6253

58

d6 b 2

D6-2. No. The reasons?
(2)No sufficient information
available (choice multiple,
Finished D6-2, please skip to
E1)

discrete

numeric-1.0

6253

59

d6 b 3

D6-2. No. The reasons?
(3)No packaged tours easily
available(choice multiple,
Finished D6-2, please skip to
El)

discrete

numeric-1.0

6253

d6 b 4

D6-2. No. The reasons?
(4)Not quite interested
(choice multiple, Finished
D6-2, please skip to E1)

discrete

numeric-1.0

6253

61

d6 b 5

D6-2. No. The reasons?
(5)Other (choice multiple,
Finished D6-2, please skip to
El)

discrete

numeric-1.0

6253

62

d7_a

D7-1. What kind of
international conference
or exhibitions did you
participate in thistime?

discrete

numeric-1.0

6253

63

d7 b

D7-2. Where do you
participate in the
international conference or
exhibitions this time?

discrete

numeric-2.0

6253

d7 ca

D7-3. Did you spare your
time for pleasure asyou are
participating in international
conference or exhibitions this
time?

discrete

numeric-1.0

6253

65

d7cal

D7-3A. Yes. Then how
much time did you spend
on pleasure other than the
conference?

discrete

numeric-1.0

6253

66

d7cb

D7-3. Did you not spare your
time for pleasure asyou are
participating in international
conference or exhibitions this
time?

discrete

numeric-1.0

6253

67

d7chb1

D7-3B. No. The reasons?
(1)No arrangement provided
(choice multiple)

discrete

numeric-1.0

6253

-13-
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# Name Label Type Format Valid Invalid Question

68 |(d7.chb?2 D7-3B. No. The reasons? discrete numeric-1.0 6253 0 -
(2)No spare time available
(choice multiple)

69 |(d7.chb 3 D7-3B. No. The reasons? discrete numeric-1.0 6253 0 -
(3)No sufficient information
available (choice multiple)

70 |(d7.cb 4 D7-3B. No. The reasons? discrete numeric-1.0 6253 0 -
(4)No packaged tours easily
available (choice multiple)

71 |d7.chb5 D7-3B. No. The reasons? discrete numeric-1.0 6253 0 -
(5)Not quite interested
(choice multiple)

72 |d7.cb 6 D7-3B. No. The reasons? discrete numeric-1.0 6253 0 -
(6)Others (choice multiple)

73 |d7.d 1 D7-4. Please rate your discrete numeric-1.0 6253 0 -
satisfaction about the

conference or exhibition this
time: (1)Conference & show
arrangement

74 |d7_d 2 D7-4. Please rank your discrete numeric-1.0 6253 0 -
satisfaction level with this
International conference or
exhibition:(2)Conference &
show facilities

75 |d7_d 3 D7-4. Please rate your discrete numeric-1.0 6253 0 -
satisfaction about the
conference or exhibition
thistime: (3)Accessto
transportation

76 |d7.d 4 D7-4. Please rate your discrete numeric-1.0 6253 0 -
satisfaction about the
conference or exhibition this
time: (4)Pre-/Post-meeting
tour arrangement

77 | d7_e D7-5. Would you please discrete numeric-2.0 6253 0 -
offer your valuable
suggestions about how
Taiwan should better develop
conference, exhibition
markets?

Group E. Tourist activities

# Name Label Type Format Valid Invalid Question

1 |elal E1. What activities discrete numeric-1.0 6253 0 -
enumerated below did

you participatein this
time? (1)Venture- or
ecology-oriented tour (e.g.,
mountaineering, diving,
bird observation) (choice
multiple)

2 |ela? E1. What activities discrete numeric-1.0 6253 0 -
enumerated below did you
participate in this time?
(2)Golfing (choice multiple)

3 |ela3 E1. What activities discrete numeric-1.0 6253 0 -
enumerated below did you

-14-
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Name

L abel

Type

Format

Valid

Invalid

Question

participate in thistime?
(3)Hot spring (choice
multiple)

el asd

E1. What activities
enumerated below did

you participatein this
time?( 4)Shopping (choice
multiple)

discrete

numeric-1.0

6253

elab

E1. What activities
enumerated below did you
participate in thistime?
(5)Visiting historic scenic
spots (choice multiple)

discrete

numeric-1.0

6253

el a6

E1. What activities
enumerated below did you
participate in thistime?
(6)Bridal or individual

art photography (choice
multiple)

discrete

numeric-1.0

6253

elav

E1l. What activities
enumerated below did you
participate in thistime?
(7)Skin-care, beatification,
color manicure (choice
multiple)

discrete

numeric-1.0

6253

el a8

E1. What activities
enumerated below did you
participate in thistime?
(8)Massage, naprapathy
(choice multiple)

discrete

numeric-1.0

6253

elad

E1. What activities
enumerated below did you
participate in thistime?
(9)Karaoke, KTV parlor
(choice multiple)

discrete

numeric-1.0

6253

10

el al0

E1l. What activities
enumerated below did you
participate in thistime?
(10)Nightclub, PUB (choice
multiple)

discrete

numeric-1.0

6253

11

el all

E1. What activities
enumerated below did you
participate in this time?
(12)Exhibitions (choice
multiple)

discrete

numeric-1.0

6253

12

el al2

E1. What activities
enumerated below did you
participate in this time?
(12)Folklore festivals (choice
multiple)

discrete

numeric-1.0

6253

13

el a 13

E1. What activities
enumerated below did you
participate in thistime?
(13)Art performances (choice
multiple)

discrete

numeric-1.0

6253

14

el al4d

E1. What activities
enumerated below did you
participate in thistime?
(14)Sauna, Kuhaus, SPA
(choice multiple)

discrete

numeric-1.0

6253
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Name

L abel

Type

Format

Valid

Invalid

Question

15

el a 15

E1l. What activities
enumerated below did you
participate in thistime?
(15)Night-mart shopping
(choice multiple)

discrete

numeric-1.0

6253

16

el a 16

E1l. What activities
enumerated below did you
participate in thistime?
(16)Others (choice multiple)

discrete

numeric-1.0

6253

17

el b

E1-2. Primary activities?

discrete

numeric-2.0

6253

18

e2 1

E2. What tourist spots have
you visited on this trip?

Spotl

continuous

numeric-4.0

5009

1244

19

E2. What tourist spots have
you visited on thistrip?

Spot2

continuous

numeric-4.0

6092

161

20

€23

E2. What tourist spots have
you visited on thistrip?

Spot3

continuous

numeric-4.0

6194

59

21

E2. What tourist spots have
you visited on thistrip?

Spot4

continuous

numeric-4.0

6230

23

22

E2. What tourist spots have
you visited on thistrip?

Spot5

continuous

numeric-4.0

6244

23

E2. What tourist spots have
you visited on thistrip?

Spot6

continuous

numeric-4.0

6244

24

27

E2. What tourist spots have
you visited on thistrip?
Spot7

continuous

numeric-4.0

6250

25

E2. What tourist spots have
you visited on thistrip?
Spot8

continuous

numeric-4.0

6253

26

E2. What tourist spots have
you visited on this trip?
Spot9

continuous

numeric-4.0

6253

27

E2. What tourist spots have
you visited on this trip?
Spot10

continuous

numeric-4.0

6253

28

E2-1. What tourist spots have
you visited on thistrip? Y our
favorite tourist spot

continuous

numeric-4.0

5135

1118

29

e2al

E2-1. Please indicate what
you liked about your favorite
tourist spot.

continuous

numeric-3.0

6238

15

30

€2 b

E2-2. What tourist spots have
you visited on this trip? Y our
least favorite tourist spot

continuous

numeric-4.0

5003

1250

31

e2.b 1

E2-2. Please indicate what
you disliked about your
least favorite tourist spot:
(1)Landscape (choice
multiple)

discrete

numeric-1.0

6253

32

2. b2

E2-2. Please indicate what
you disliked about your

discrete

numeric-1.0

-16-
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Name

L abel

Type

Format

Valid

Invalid

Question

least favorite tourist spot:
(2)Facilities (choice multiple)

33

&2 b3

E2-2. Please indicate what
you disliked about your
least favorite tourist spot:
(3)Peripheral environments
(choice multiple)

discrete

numeric-1.0

6253

e2 b 4

E2-2. Please indicate what
you disliked about your
least favorite tourist spot:
(4)Hardly accessible(choice
multiple)

discrete

numeric-1.0

6253

35

&2 b5

E2-2. Please indicate what
you disliked about your
least favorite tourist spot:
(5)Others (choice multiple)

discrete

numeric-1.0

6253

36

E3. What isthe lodging you
choose while in Taiwan?
(1)Hotels (choice multiple)

discrete

numeric-1.0

6253

37

E3. What isthe lodging you
choose while in Taiwan?
(2)Friend's or relatives's
home (choice multiple, skip
to E4)

discrete

numeric-1.0

6253

38

E3. What isthe lodging you
choose whilein Taiwan?
(3)Dormitory (choice
multiple, skip to E4)

discrete

numeric-1.0

6253

39

E3. What isthe lodging you
choose whilein Taiwan?
(4)Leased house (choice
multiple, skip to E4)

discrete

numeric-1.0

6253

40

€35

E3. What is the lodging you
choose while in Taiwan?
(5)Temples, monasteries, or
churches (choice multiple,
skip to E4)

discrete

numeric-1.0

6253

41

E3. What is the lodging you
choose while in Taiwan?
(6)Activity centers (choice
multiple, skip to E4)

discrete

numeric-1.0

6253

42

311

E3-1. Name(s) of hotel(s)

discrete

numeric-3.0

6253

€312

E3-2. Room rate thistime

discrete

numeric-1.0

6253

€313

E3-3. Please rate your overall
satisfaction of the hotel(s)

discrete

numeric-1.0

6253

45

E4. How did you arrange
your tour?

discrete

numeric-1.0

6253

46

ES5. Please rate your
satisfaction with the travel
agencies and tour guides
on their services (1) Tour
arrangement

discrete

numeric-1.0

6253

47

ES5. Please rate your
satisfaction with the travel
agencies and tour guides on
their services (2)Lodging
arrangement

discrete

numeric-1.0

6253
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Name

L abel

Type

Format

Valid

Invalid

Question

48

E5. Please rate your
satisfaction with the
travel agencies and

tour guides on their
services (3) Transportation
arrangement

discrete

numeric-1.0

6253

49

E5. Please rate your
satisfaction with the travel
agencies and tour guides
on their services (4)Food
arrangement

discrete

numeric-1.0

6253

50

e 5

E5. Please rate your
satisfaction with the travel
agencies and tour guides on
their services (5)Tour guide's
attitude in services

discrete

numeric-1.0

6253

51

E5. Please rate your
satisfaction with the travel
agencies and tour guides on
their services (6)Quality of
the Guide's explanation

discrete

numeric-1.0

6253

52

ES5. Please rate your
satisfaction with the travel
agencies and tour guides
on their services (7)Overall
impression

discrete

numeric-1.0

6253

53

e6al

E6.1 Rate your satisfaction
on the following categoriesin
your present trip to Taiwan:
(1)Speed in visa application
(Convenience)

discrete

numeric-1.0

6253

e6 a2

E6.1Rate your satisfaction on
the following categoriesin
your present trip to Taiwan:
(2)Transportation to Taiwan
(Avallable airport, flights,
seats) (Convenience)

discrete

numeric-1.0

6253

55

e6_ a3

E6.1 Rate your satisfaction
on the following categoriesin
your present trip to Taiwan:
(3)Communication facilities
(international phones,
networks) (Convenience)

discrete

numeric-1.0

6253

56

e6 a4d

E6.1 Rate your satisfaction
on the following categoriesin
your present trip to Taiwan:
(4)Availahility of tourism
information (Convenience)

discrete

numeric-1.0

6253

57

e6 ab

E6.1 Rate your satisfaction
on the following categories
in your present trip to
Taiwan: (5)Accessibility

to transportation to scenic
resorts (Convenience)

discrete

numeric-1.0

6253

58

e b 1

E6.2 Rate your satisfaction
on the following categoriesin
your present trip to Taiwan:
(2)Clearness of road signs
and public facilities signs
(International -oriented
environments)

discrete

numeric-1.0

6253
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Name

L abel

Type

Format

Valid

Invalid

Question

59

&6 b 2

E6.2Rate your satisfaction on
the following categoriesin
your present trip to Taiwan:
(2)Easily communicable

in foreign languagesh
(International -oriented
environments)

discrete

numeric-1.0

6253

60

6. b 3

E6.2 Rate your satisfaction
on the following categoriesin
your present trip to Taiwan:
(3)Friendly local people
(International -oriented
environments)

discrete

numeric-1.0

6253

61

e6cl

E6.3 Rate your satisfaction
on the following categoriesin
your present trip to Taiwan:
(2)Security in facilities at
scenic resorts (Environmental
security)

discrete

numeric-1.0

6253

62

e6 c 2

E6.3 Rate your satisfaction
on the following categories
in your present trip to
Taiwan: (2)Secure society
(Environmental security)

discrete

numeric-1.0

6253

63

e6 c 3

E6.3 Rate your satisfaction
on the following categoriesin
your present trip to Taiwan:
(3)Secure lodging facilities
(Environmental security)

discrete

numeric-1.0

6253

e6 c 4

E6.3 Rate your satisfaction
on the following categoriesin
your present trip to Taiwan:
(4)Sound environmental
sanitation (Environmental
Ssecurity)

discrete

numeric-1.0

6253

65

e’

E7. Please rate your overall
satisfaction with thistrip to
Taiwan

discrete

numeric-1.0

6253

66

E8. Will you visit Taiwan
again?

discrete

numeric-1.0

6253

67

E8. Will you visit Taiwan
again? (1)Yes. The main
reason?

discrete

numeric-1.0

6253

68

E8. Won't you visit Taiwan
again?

discrete

numeric-1.0

6253

69

e8 b1

E8. Will you visit Taiwan
again? (2)No. The reason?

discrete

numeric-2.0

6252

Group F. In comparison with other countries/regions

#

Name

L abel

Type

Format

Valid

Invalid

Question

1

flal

F1-1. Which of the following
have you traveled over the
past three years for pleasure?
(2)Taiwan (choice multiple)

discrete

numeric-1.0

6253

0

fla?2

F1-1. Which of the following
have you traveled over the

discrete

numeric-1.0

-19-
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Name

L abel

Type

Format

Valid

Invalid

Question

past three years for pleasure?
(2)China (choice multiple)

fla3

F1-1. Which of the following
have you traveled over the
past three years for pleasure?
(3)Hong Kong (choice
multiple)

discrete

numeric-1.0

6253

fla4d

F1-1. Which of the following
have you traveled over

the past three years for
pleasure? (4)Indonesia
(choice multiple)

discrete

numeric-1.0

6253

flab

F1-1. Which of the following
have you traveled over the
past three years for pleasure?
(5)Japan (choice multiple)

discrete

numeric-1.0

6253

flab

F1-1. Which of the following
have you traveled over the
past three years for pleasure?
(6)Korea (choice multiple)

discrete

numeric-1.0

6253

fla7

F1-1. Which of the following
have you traveled over the

past three years for pleasure?
(7)Malaysia (choice multiple)

discrete

numeric-1.0

6253

flas8

F1-1. Which of the following
have you traveled over the
past three years for pleasure?
(8)Philippines (choice
multiple)

discrete

numeric-1.0

6253

fl1a9

F1-1. Which of the following
have you traveled over

the past three years for
pleasure? (9)Singapore
(choice multiple)

discrete

numeric-1.0

6253

10

f1 a 10

F1-1. Which of the following
have you traveled over

the past three years for
pleasure? (10)Thailand
(choice multiple)

discrete

numeric-1.0

6253

11

1 a 11

F1-1. Which of the following
have you traveled over the
past three years for pleasure?
(112)None of the above
(choice multiple, Skip to
other records)

discrete

numeric-1.0

6253

12

fib

F1-2. Among them ,The one
you have most frequented

discrete

numeric-2.0

6253

13

f2al

F2-1. Among them, which
country/region is your top
favorite (other than Taiwan)?
Country

discrete

numeric-2.0

6253

14

f2a2

F2-1. Among them, which
country/region is your top
favorite (other than Taiwan)?
Region

discrete

numeric-3.0

6253

15

f2b 1

F2-2. Taiwan is superior

to this country/areain

() Natural attractions (choice
multiple)

discrete

numeric-1.0

6253
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Name

L abel

Type

Format

Valid

Invalid

Question

16

f2.b 2

F2-2. Tailwan is superior

to this country/areain
(2)Specific tourism activities
(choice multiple)

discrete

numeric-1.0

6253

17

f2.b 3

F2-2. Taiwan is superior

to this country/areain
(3)Commodity prices (choice
multiple)

discrete

numeric-1.0

6253

18

f2.b 4

F2-2. Taiwan is superior to
this country/areain (4)Foods
(choice multiple)

discrete

numeric-1.0

6253

19

f2b 5

F2-2. Taiwan is superior to
this country/areain (5)Fruits
(choice multiple)

discrete

numeric-1.0

6253

20

f2.b 6

F2-2. Taiwan is superior

to this country/areain
(6)Pleasant climate (choice
multiple)

discrete

numeric-1.0

6253

21

f2.b 7

F2-2. Taiwan is superior
to this country/areain
(7)Nighttime recreations
(choice multiple)

discrete

numeric-1.0

6253

22

f2.b 8

F2-2. Taiwan is superior
to this country/areain
(8)Recreationd facilities
(amusement parks, golf
Courses, vacation resorts)
(choice multiple)

discrete

numeric-1.0

6253

23

f2.b.9

F2-2. Taiwan is superior
to this country/areain
(9)Historic attractions
(choice multiple)

discrete

numeric-1.0

6253

24

f2.b 10

F2-2. Taiwan is superior

to this country/areain
(10)Proximity to your place
(choice multiple)

discrete

numeric-1.0

6253

25

f2. b 11

F2-2. Taiwan is superior
to this country/areain
(1) Taiwan'sfolklore and
cultures (choice multiple)

discrete

numeric-1.0

6253

26

f2. b 12

F2-2. Tailwan is superior
to this country/areain

(12)Secure and peaceful
society (choice multiple)

discrete

numeric-1.0

6253

27

2 b 13

F2-2. Tailwan is superior
to this country/areain
(23)Democracy (choice
multiple)

discrete

numeric-1.0

6253

28

f2_b 14

F2-2. Tailwan is superior

to this country/areain
(14)Friendly people (choice
multiple)

discrete

numeric-1.0

6253

29

f2.b 15

F2-2. Taiwan is superior
to this country/areain
(15)Others (choice multiple)

discrete

numeric-1.0

6253

30

f2 ¢

F2-3. The primary
incentives?

discrete

numeric-2.0

6253
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Group G. Interview chart

# Name Label Type Format Valid Invalid Question
1 |gla G1. Interview ends at: hour discrete numeric-2.0 6253 0 -
2 |glb G1. Interview ends at: minute discrete numeric-2.0 6253 0 -
3 |g2m G2. Date of interview: month discrete numeric-2.0 6253 0 -
4 |g2d G2. Date of interview:day discrete numeric-2.0 6253 0 -
5 |g3 G3. The cooperation of discrete numeric-3.0 6253 0 -
respondents

Group created variables

# Name Label Type Format Valid Invalid Question

1 | night Stay in Taiwan __day(s) continuous | numeric-3.0 6237 16 -
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Variables Description

Dataset contains 223 variable(s)
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File: data2002

#number: Case number

Information

[Type= continuous] [Format=numeric] [Range= 1-6911] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-] [Mean=3322.082 /-] [StdDev=1964.569 /-]

#starthr: Interview star

tsat: hour

Information

[Type= discrete] [Format=numeric] [Range= 4-99] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
4 1 0.0%
6 36 0.6%
7 276 4.4%
8 279 4.5%
9 321 5.1%
10 457 7.3%
11 584 9.3%
12 550 8.8%
13 678 10.8%
14 765 12.2%
15 633 10.1%
16 613 9.8%
17 404 6.5%
18 280 4.5%
19 153
20 84 1.3%
21 72 1.2%
22 39 0.6%
23 16 0.3%
24 1 0.0%
99 Unanswered 11 0.2%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
#startmin: Interview startsat: minute
Information [Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value L abel Cases Percentage
0 673 10.8%
1 83 1.3%
2 44 0.7%
3 34 0.5%
4 31 0.5%
5 244 3.9%
6 25 0.4%
7 46 0.7%
8 64 1.0%
9 20 0.3%
10 377 6.0%
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File: data2002

#startmin: Interview startsat: minute

Value L abel
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53

-25-

Cases
75
41

26
345
29

51
29
413
62

55
21
192
21
31

&

52
47
28
21
208

Per centage
1.2%
0.7%
0.5%
0.4%
5.5%
0.5%
0.6%
0.8%
0.5%
6.6%
1.0%
0.6%
0.9%
0.3%
3.1%
0.3%
0.5%
0.8%
0.7%
10.2%
0.8%
0.8%
0.4%
0.3%
3.3%
0.5%
0.7%
0.8%
0.5%
6.5%
1.1%
0.6%
0.8%
0.4%
5.4%
0.4%
0.5%
0.7%
0.4%
5.5%
0.9%
0.5%
0.7%




File: data2002

#startmin: Interview startsat: minute

Value L abel Cases Per centage

54 17 0.3%

55 165 2.6%

56 18 0.3%

57 31 0.5%

58 56 0.9%

59 27 0.4%

99 Unanswered 11 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#al m: Al. When did you arrive in Taiwan thistime? month

Information [Type= discrete] [Format=numeric] [Range= 1-99] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

1 682 10.9%
2 480 7.7%

3 528 8.4%

4 545 8.7%

5 355 5.7%

6 690 11.0%
7 466 7.5%

8 594 9.5%

9 642 10.3%
10 578 9.2%

11 477 7.6%

12 214 3.4%

99 Unanswered 2 0.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#al d: AL When did you arrivein Taiwan thistime? day

Information [Type= discrete] [Format=numeric] [Range= 1-99] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value L abel Cases Per centage

1 307 4.9%
2 230 3.7%

3 177 2.8%

4 142 2.3%

5 125 2.0%

6 121 1.9%

7 179 2.9%

8 318 5.1%
9 265 4.2%

10 284 4.5%
11 187 3.0%

12 153 2.4%
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File: data2002

#al d: ALl When did you arrivein Taiwan thistime? day

Value L abel Cases Per centage
13 94 1.5%
14 87 1.4%
15 150 2.4%
16 155 2.5%
17 219 3.5%
18 226 3.6%
19 201 3.2%
20 203 3.2%
21 168 2.7%
22 187 3.0%
23 162 2.6%
24 162 2.6%
25 184 2.9%
26 222 3.6%
27 296 4.7%
28 334 5.3%
29 297 4.7%
30 268 4.3%
31 129 2.1%
99 Unanswered 21 0.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#al y: A1l When did you arrivein Taiwan thistime? year
Information [Type= discrete] [Format=numeric] [Range= 2002-2002] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
2002 6253 100.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#a2: A2. Wheredid you disembark?
Information [Type= discrete] [Format=numeric] [Range= 1-5] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]
Value Label Cases Per centage
1 CKS International Airport 5734 91.7%
2 Kaohsiung International Airport 441 7.1%
8 Keelung Port 19 0.3%
4 Kaohsiung Port 17 0.3%
5 Other (please specify) 42 0.7%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#a3: A3. How many times have you been herein Taiwan over the past three years (The current trip inclusive)?

Information

[Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
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File: data2002

#a3: A3. How many times have you been herein Taiwan over the past threeyears (The current trip inclusive)?

Value Label Cases Per centage

1 Once 3435 54.9%
2 Twice 1065 17.0%

3 3times 509 8.1%

4 4times 235 3.8%

5 5 times and up 1007 16.1%

9 Unanswered 2 0.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#bl: B1. Nationality

Information [Type= continuous] [Format=numeric] [Range= 1-121] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-] [Mean=28.884 /-] [StdDev=22.707 /-]
#p2: B2. Residence

Information [Type= continuous] [Format=numeric] [Range= 94-12100] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-] [Mean=2670.013 /-] [StdDev=2086.83 /-]
#b3: B3. Age

Information [Type= discrete] [Format=numeric] [Range= 1-6] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 12-19 yearsold 179 2.9%

2 20-29 yearsold 1690 27.0%
3 30-39 yearsold 1864 29.8%
4 40-49 yearsold 1197 19.1%

5 50-59 years old 995 15.9%

6 60 years old and up 328 5.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#b4: B4. Your annual income? Pleaseindicatein U. S. Dollars.

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

1 Under 9,999 383 6.1%

2 10,000-14,999 353 5.6%

3 15,000-29,999 691 11.1%

4 30,000-39,999 740 11.8%

5 40,000-69,999 1379 22.1%
6 70,000-99,999 773 12.4%

7 100,000 and up 595 9.5%

8 No fixed income 1025 16.4%
9 Unanswered 314 5.0%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#p5: B5. Highest education

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
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#b5: B5. Highest education

Statistics [NW/ W] ‘ [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 Primary school 102 1.6%

2 High school (including senior high vocational school) 1418 22.7%

3 College (Universityup 4557 72.9%
4 Others 155 2.5%

9 Unanswered 21 0.3%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#p6: B6. Occupation

Information [Type= discrete] [Format=numeric] [Range= 1-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
1 Deputies, government officials, entrepreneurial executives, 1018 16.3%
2 Professionals 1794 28.7%
3 Technicians and assistant professionals 687 11.0%
4 Clerks 508 8.1%
5 Service workers and salespeople 506 8.1%
6 Agricultural, livestock husbandry, forestry, fisherman 45 0.7%
7 Technologica workers and related worker, mechanic operator 357 5.7%
8 Housewives 287 4.6%
9 Students 667 10.7%
10 Retirees 142 2.3%
11 Others 132 2.1%
99 Unanswered 110 1.8%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#b7: B7. Gender

Information [Type= discrete] [Format=numeric] [Range= 1-2] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 Mae 4595 73.5%
2 Female 1658 26.5%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#cl: C1. Had you made any payment in advance before you arrived in Taiwan?

Information [Type= discrete] [Format=numeric] [Range= 1-2] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value L abel Cases Percentage

1 Yes 1931 30.9%

2 No (Skip to C4) 4322 69.1%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency_U.
S. Dallars)

Information [Type= discrete] [Format=numeric] [Range= 0-99999] [Missing=*]
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.
S. Dollars)

Statistics [NW/ W] ‘ [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
0 Skip 4322 69.1%
7 1 0.0%
8 4 0.1%
20 1 0.0%
22 4 0.1%
23 2 0.0%
24 1 0.0%
30 6 0.1%
35 1 0.0%
37 2 0.0%
38 2 0.0%
40 5 0.1%
43 1 0.0%
45 2 0.0%
48 1 0.0%
49 1 0.0%
50 3 0.0%
51 4 0.1%
52 1 0.0%
57 10 0.2%
59 1 0.0%
60 4 0.1%
61 1 0.0%
63 1 0.0%
64 5 0.1%
72 1 0.0%
75 10 0.2%
76 2 0.0%
79 1 0.0%
80 3 0.0%
81 1 0.0%
82 2 0.0%
83 1 0.0%
85 5 0.1%
86 4 0.1%
88 2 0.0%
92 2 0.0%
96 1 0.0%
97 1 0.0%
99 1 0.0%
100 51 0.8%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)
Value Label Cases Per centage
102 2 0.0%
103 1 0.0%
111 1 0.0%
113 1 0.0%
114 1 0.0%
115 1 0.0%
119 1 0.0%
120 6 0.1%
121 1 0.0%
123 2 0.0%
124 1 0.0%
125 2 0.0%
128 15 0.2%
130 1 0.0%
131 2 0.0%
135 1 0.0%
137 1 0.0%
141 1 0.0%
143 6 0.1%
145 1 0.0%
150 32 0.5%
153 1 0.0%
160 1 0.0%
161 1 0.0%
164 1 0.0%
165 3 0.0%
168 1 0.0%
171 2 0.0%
172 2 0.0%
179 1 0.0%
180 7 0.1%
186 2 0.0%
188 1 0.0%
192 4 0.1%
200 41 0.7%
205 3 0.0%
210 0.0%
215 0.0%
218 2 0.0%
225 15 0.2%
228 0.0%
229 0.0%
230 0.0%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.
S. Dollars)

Value Label Cases Per centage
231 8 0.0%
236 1 0.0%
237 1 0.0%
241 2 0.0%
242 5 0.1%
243 1 0.0%
244 2 0.0%
246 2 0.0%
250 12 0.2%
253 1 0.0%
254 1 0.0%
256 31 0.5%
260 1 0.0%
261 1 0.0%
263 1 0.0%
264 1 0.0%
265 1 0.0%
269 3 0.0%
270 6 0.1%
276 1 0.0%
280 2 0.0%
282 3 0.0%
285 1 0.0%
286 15 0.2%
291 1 0.0%
298 1 0.0%
300 85 1.4%
314 1 0.0%
315 8 0.0%
318 1 0.0%
320 8 0.1%
321 5 0.1%
323 2 0.0%
325 2 0.0%
329 6 0.1%
338 3 0.0%
343 1 0.0%
345 1 0.0%
346 2 0.0%
350 17 0.3%
358 2 0.0%
359 1 0.0%

360 6 0.1%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)

Value Label Cases Per centage
367 1 0.0%
370 2 0.0%
372 1 0.0%
375 37 0.6%
380 0.0%
383 0.0%
384 14 0.2%
385 2 0.0%
390 0.0%
397 1 0.0%
400 24 0.4%
403 5 0.1%
404 8 0.0%
411 5 0.1%
412 1 0.0%
428 1 0.0%
429 5 0.1%
435 1 0.0%
440 1 0.0%
443 4 0.1%
444 1 0.0%
450 19 0.3%
451 7 0.1%
457 1 0.0%
458 1 0.0%
462 2 0.0%
473 1 0.0%
480 4 0.1%
481 2 0.0%
484 5 0.1%
488 6 0.1%
490 2 0.0%
491 1 0.0%
494 5 0.1%
500 67 1.1%
510 1 0.0%
513 1 0.0%
519 2 0.0%
520 5 0.1%
521 2 0.0%
525 17 0.3%
526 9 0.1%
530 16 0.3%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)

Value Label Cases Per centage
536 1 0.0%
539 1 0.0%
540 15 0.2%
541 0.0%
549 1 0.0%
550 12 0.2%
551 4 0.1%
554 1 0.0%
555 1 0.0%
560 6 0.1%
561 S 0.0%
563 9 0.1%
564 1 0.0%
570 3 0.0%
571 2 0.0%
572 10 0.2%
576 11 0.2%
577 1 0.0%
580 S 0.0%
589 2 0.0%
590 2 0.0%
592 1 0.0%
600 58 0.9%
601 2 0.0%
605 1 0.0%
611 1 0.0%
617 2 0.0%
621 2 0.0%
630 2 0.0%
633 2 0.0%
637 1 0.0%
638 3 0.0%
640 2 0.0%
641 11 0.2%
645 S 0.0%
650 3 0.0%
652 1 0.0%
653 4 0.1%
658 2 0.0%
661 3 0.0%
674 1 0.0%
675 3 0.0%
676 S 0.0%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)
Value Label Cases Per centage
691 1 0.0%
698 1 0.0%
700 19 0.3%
705 1 0.0%
715 1 0.0%
720 2 0.0%
736 2 0.0%
741 1 0.0%
750 24 0.4%
751 10 0.2%
764 1 0.0%
769 1 0.0%
770 1 0.0%
779 1 0.0%
780 1 0.0%
785 1 0.0%
796 1 0.0%
800 12 0.2%
806 1 0.0%
807 1 0.0%
822 1 0.0%
825 2 0.0%
826 1 0.0%
832 1 0.0%
840 4 0.1%
858 1 0.0%
870 1 0.0%
874 1 0.0%
886 1 0.0%
888 5 0.1%
890 S 0.0%
891 2 0.0%
900 20 0.3%
901 5 0.1%
905 2 0.0%
906 1 0.0%
907 1 0.0%
915 1 0.0%
916 1 0.0%
920 1 0.0%
922 1 0.0%
924 2 0.0%
925 2 0.0%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)

Value Label Cases Per centage
930 12 0.2%
935 2 0.0%
936 1 0.0%
938 1 0.0%
940 9 0.1%
943 1 0.0%
944 S 0.0%
945 1 0.0%
946 4 0.1%
947 4 0.1%
948 1 0.0%
950 22 0.4%
953 1 0.0%
955 2 0.0%
956 7 0.1%
960 5 0.1%
961 1 0.0%
962 1 0.0%
963 4 0.1%
964 7 0.1%
965 4 0.1%
966 1 0.0%
968 5 0.1%
969 1 0.0%
970 16 0.3%
973 1 0.0%
974 1 0.0%
975 1 0.0%
976 5 0.1%
978 1 0.0%
980 15 0.2%
981 1 0.0%
988 8 0.0%
989 1 0.0%
990 1 0.0%
997 2 0.0%
1000 88 1.4%
1005 2 0.0%
1013 1 0.0%
1014 1 0.0%
1020 1 0.0%
1024 1 0.0%
1025 2 0.0%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)
Value Label Cases Per centage
1030 1 0.0%
1035 1 0.0%
1036 1 0.0%
1042 1 0.0%
1050 4 0.1%
1051 3 0.0%
1069 1 0.0%
1070 2 0.0%
1080 1 0.0%
1086 1 0.0%
1088 1 0.0%
1090 1 0.0%
1100 5 0.1%
1126 17 0.3%
1130 1 0.0%
1140 1 0.0%
1150 1 0.0%
1160 1 0.0%
1165 1 0.0%
1169 1 0.0%
1176 1 0.0%
1186 3 0.0%
1195 1 0.0%
1200 12 0.2%
1201 6 0.1%
1203 1 0.0%
1210 1 0.0%
1250 2 0.0%
1256 1 0.0%
1265 1 0.0%
1274 1 0.0%
1276 1 0.0%
1300 8 0.0%
1313 1 0.0%
1351 2 0.0%
1352 1 0.0%
1375 1 0.0%
1380 1 0.0%
1400 7 0.1%
1412 1 0.0%
1425 2 0.0%
1430 6 0.1%
1465 1 0.0%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)
Value Label Cases Per centage
1489 2 0.0%
1490 4 0.1%
1495 S 0.0%
1500 34 0.5%
1501 6 0.1%
1502 1 0.0%
1508 2 0.0%
1510 3 0.0%
1515 1 0.0%
1517 1 0.0%
1518 1 0.0%
1519 2 0.0%
1520 8 0.0%
1530 3 0.0%
1540 6 0.1%
1541 1 0.0%
1544 1 0.0%
1545 1 0.0%
1550 6 0.1%
1560 1 0.0%
1565 1 0.0%
1566 1 0.0%
1568 1 0.0%
1570 6 0.1%
1576 8 0.0%
1577 1 0.0%
1580 1 0.0%
1583 1 0.0%
1590 1 0.0%
1593 1 0.0%
1594 1 0.0%
1599 1 0.0%
1600 10 0.2%
1613 1 0.0%
1614 1 0.0%
1620 4 0.1%
1639 1 0.0%
1640 2 0.0%
1645 1 0.0%
1650 3 0.0%
1651 1 0.0%
1661 1 0.0%
1670 1 0.0%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)
Value Label Cases Per centage
1671 1 0.0%
1680 1 0.0%
1682 1 0.0%
1700 2 0.0%
1720 1 0.0%
1725 1 0.0%
1727 1 0.0%
1750 2 0.0%
1753 1 0.0%
1760 2 0.0%
1780 2 0.0%
1789 1 0.0%
1800 6 0.1%
1802 1 0.0%
1877 1 0.0%
1900 2 0.0%
1930 1 0.0%
1936 1 0.0%
2000 20 0.3%
2017 1 0.0%
2030 1 0.0%
2050 1 0.0%
2078 1 0.0%
2080 1 0.0%
2100 2 0.0%
2102 1 0.0%
2110 2 0.0%
2130 1 0.0%
2200 1 0.0%
2242 1 0.0%
2252 4 0.1%
2253 2 0.0%
2288 2 0.0%
2300 1 0.0%
2345 1 0.0%
2410 2 0.0%
2421 1 0.0%
2450 1 0.0%
2478 2 0.0%
2500 6 0.1%
2501 1 0.0%
2521 1 0.0%
2565 1 0.0%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)

Value Label Cases Per centage
2600 8 0.0%
2607 1 0.0%
2628 S 0.0%
2650 3 0.0%
2660 1 0.0%
2800 1 0.0%
2860 1 0.0%
2900 2 0.0%
3000 18 0.3%
3300 1 0.0%
3375 1 0.0%
3465 1 0.0%
3470 1 0.0%
3500 4 0.1%
3600 2 0.0%
3751 1 0.0%
3754 1 0.0%
4000 6 0.1%
4200 1 0.0%
4205 1 0.0%
4260 1 0.0%
4434 1 0.0%
4551 1 0.0%
4594 1 0.0%
4595 2 0.0%
4700 1 0.0%
4800 2 0.0%
5000 2 0.0%
5200 1 0.0%
5500 1 0.0%
5600 1 0.0%
5631 1 0.0%
5761 1 0.0%
7000 1 0.0%
7150 1 0.0%
7200 1 0.0%
7509 1 0.0%
8110 1 0.0%
9000 1 0.0%
9500 1 0.0%
10000 8 0.0%
14000 2 0.0%
15000 1 0.0%
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#c2_a: C2. How much did you pay in advancein total? (I nternational planeticket exclusive) Total cost (Currency U.

S. Dollars)

Value L abel Cases Per centage

15010 1 0.0%

20000 1 0.0%

24000 1 0.0%

99999 Unanswered 76 1.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#c2_b: C2. Did you pay in advancein total? (I nternational planeticket exclusive)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 Skip 4322 69.1%
1 Yes 1855 29.7%

9 Unanswered 76 1.2%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#c3 1: C3. What costsdid you pay for in advance in the current trip? (1)Hotel spending (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value L abel Cases Percentage

0 No 232 3.7%

1 Yes 1573 25.2%

5 Skip 4322 69.1%
9 Unanswered 126 2.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#c3 2: C3. What costs did you pay for in advance in the current trip? (2)Meals out of hotel (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 No 729 11.7%

1 Yes 1076 17.2%

5 Skip 4322 69.1%
9 Unanswered 126 2.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c3 3: C3. What costs did you pay for in advancein the current trip? (3)Transportation in Taiwan (choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel

0 No

1 Yes

5 Skip

9 Unanswered

Cases
675
1130
4322
126

Percentage
10.8%
18.1%
69.1%
2.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#c3 4: C3. What costsdid you pay for in advancein the current trip? (4)Entertainment (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 1291 20.6%

1 Yes 514 8.2%

5 Skip 4322 69.1%
9 Unanswered 126 2.0%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c3_5: C3. What costs did you pay for in advance in the current trip? (5)Miscellaneous spending (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 1210 19.4%

1 Yes 595 9.5%

5 Skip 4322 69.1%
9 Unanswered 126 2.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Information [Type= discrete] [Format=numeric] [Range= 0-150180] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
0 92 1.5%
0.24 1 0.0%
2 1 0.0%
3 1 0.0%
7 4 0.1%
9 2 0.0%
9.89 1 0.0%
10 11 0.2%
14 2 0.0%
15 4 0.1%
17 1 0.0%
18.83 1 0.0%
20 15 0.2%
22 5 0.1%
23 2 0.0%
24 1 0.0%
25 S 0.0%
26 1 0.0%
27 1 0.0%
28 8 0.1%

29 10 0.2%
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#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value
30

31
33.05
33.47

37
38

a4

5 &

47
49
50
53
56
57
58
59
60
61
63

66
67
68
69
70
70.92
71
72
74
75
76
78
80
81
82

85
86

L abel Cases

N N O R O W R W RANNOONPREPER R PS8 PR, PR PR ANNPRE ®OROPR PP R©

w
W ©

11

20

0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%

0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%

0.5%
0.0%
0.0%

0.2%
0.0%
0.0%

0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%

0.1%
0.0%

0.1%

0.1%
0.0%

0.6%

0.0%
0.0%

0.2%
0.1%
0.1%
0.0%

0.3%

0.1%

Percentage
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#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value
87
88
89
90
91
92
97
98
99
100
103
105
107
108
110
111
112
113
114
115
120
121
122
123
125
127
128
129
130
131
132
135
140
142
143
144
145
147
150
151
152
154
154.69

L abel Cases

-
NN R W NN O R RN RN R R e R

i [
N Y9 ©

= N O D N NN w b W NP

w

P P N DN

0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%

0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.3%
0.1%
0.2%
0.0%
0.0%
0.0%
0.1%
0.0%
0.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%

1.1%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

1.6%

Percentage

2.8%
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#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value
157
158
160
161
163
164
165
166
168
169
170
171
172
173
175
176
180
183
185
186
187
188
190
192
193
194
195
196
197
198
200
202
203
205
206
207
208
209
210
213
214
215
216

L abel Cases

© N B DM DND O W N oo B BEPEDN

N
DN

P O O N N P N

P N P NN PP

N
N
N

R R, ONNR R R R WA DN

0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.1%
0.1%
0.4%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%

Percentage

3.9%
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#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel Cases Per centage
217 1 0.0%
220 7 0.1%
223 2 0.0%
225 73 1.2%
228 8 0.1%
229 11 0.2%
230 S 0.0%
234 1 0.0%
235 1 0.0%
237 1 0.0%
240 S 0.0%
242 9 0.1%
242.01 1 0.0%
243 3 0.0%
245 2 0.0%
246 2 0.0%
247 4 0.1%
247.29 1 0.0%
247.35 1 0.0%
250 55 0.9%
251 1 0.0%
252 3 0.0%
253 1 0.0%
255 1 0.0%
256 25 0.4%
257 13 0.2%
258 1 0.0%
260 5 0.1%
262 4 0.1%
263 6 0.1%
265 2 0.0%
266 1 0.0%
267 1 0.0%
270 3 0.0%
273 1 0.0%
280 10 0.2%
281 1 0.0%
282 5 0.1%
285 2 0.0%
286 102 1.6%
288 12 0.2%
294 8 0.1%
295 1 0.0%




File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel Cases Per centage
297 1 0.0%
300 290 4.6%
303 1 0.0%
303.59 1 0.0%
304 2 0.0%
306 1 0.0%
308 1 0.0%
309 1 0.0%
310 8 0.0%
314 2 0.0%
315 6 0.1%
317 2 0.0%
320 8 0.1%
321 1 0.0%
322 2 0.0%
329 7 0.1%
330 1 0.0%
333 1 0.0%
334 1 0.0%
336 1 0.0%
337 1 0.0%
338 2 0.0%
340 2 0.0%
343 28 0.4%
345 1 0.0%
350 43 0.7%
351 1 0.0%
354 1 0.0%
355 1 0.0%
357 2 0.0%
358 2 0.0%
359 1 0.0%
360 7 0.1%
360.82 1 0.0%
363 2 0.0%
364 2 0.0%
368 1 0.0%
371 7 0.1%
372 5 0.1%
375 86 1.4%
380 2 0.0%
382 1 0.0%

383 2 0.0%
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File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel
384
385
386
387
388
389
390
392
397

403
405
406
411
413
419
420
423
424
425
426
428
429
430
432
433
436
440
441

445
447
448
449

451
453
454
455
457
458

Cases

N e A N =
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W
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Per centage
0.1%
0.2%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.8%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.6%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel Cases

466.62 1 0.0%
469 1 0.0%
471 1 0.0%
480 1 0.0%
483 1 0.0%
484 5 0.1%
485 1 0.0%
486 10 0.2%
487 1 0.0%
488 6 0.1%
490 S 0.0%
491 1 0.0%
492 1 0.0%
493 6 0.1%
494 4 0.1%
497 1 0.0%
500 310

501 1 0.0%
502 1 0.0%
503 1 0.0%
504 2 0.0%
505 1 0.0%
509 1 0.0%
512 5 0.1%
513 3 0.0%
514 2 0.0%
515 2 0.0%
520 3 0.0%
525 23 0.4%
526 13 0.2%
529 1 0.0%
532 2 0.0%
533 1 0.0%
535 1 0.0%
540 1 0.0%
542 1 0.0%
543 2 0.0%
550 9 0.1%
560 2 0.0%
563 2 0.0%
565 1 0.0%
570 3 0.0%
572 98

_49-

1.6%

Percentage

5.0%
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#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel
575
576
577
584
586
587
588
589
599
600
601
606
610
615
618
620
624
629
630
633
638
640
641
643
645
646
650
657
658
660
662
665
670
671
672
675
676
680
686
695
700
701
705
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Cases
1
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N

0.0%
0.5%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%

0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.3%
0.0%
0.1%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%

0.0%
0.0%

1.3%

Percentage

2.6%




File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel
710
713
715
720
726
735
736
740
743
743.3
745
750
751
756
756.77
758
760
769
770
772
773
784
786
787
789
795
800
801
806
807
810
813
816
822
823
825
826
829
830
833
840
841
850

-51-

Cases
1

w
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P B W NP B~ DN ®

103
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107

17

.
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0.0%
0.0%
0.6%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%

1.6%

0.9%
0.0%
0.0%
0.0%

0.1%
0.1%
0.0%

0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.3%
0.1%
0.0%
0.0%
0.0%
0.3%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%

1.7%

Percentage




File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value
857
858
859
860
864
879
880
882
886
887
888
895
897
900
901
905
915
920
924
928
939
942

950
962
968
972
976
980
987
990
1000
1001
1013
1019
1021
1025
1026
1030
1036
1045
1048
1049

Label
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Cases

1

AP P P P ADNMPEPNN PN
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0.0%
1.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.6%
0.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.2%
0.0%
0.0%
0.0%

0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Percentage

7.1%




File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value
1050
1051
1058
1087
1088
1089
1099
1100
1107
1115
1125
1126
1129
1130
1134
1140
1144
1145
1146
1152
1153
1176
1180
1200
1201
1210
1221
1230
1234
1240
1250
1256
1257
1258
1276
1277
1282
1283
1287
1291
1300
1303
1310

Label
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17

0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.8%
0.0%
0.0%
0.0%
0.0%
0.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.8%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.1%
0.0%
0.3%
0.0%
0.0%

Percentage
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#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel Cases

1316 1 0.0%
1318 1 0.0%
1320 1 0.0%
1321 1 0.0%
1350 1 0.0%
1351 2 0.0%
1372 1 0.0%
1378 1 0.0%
1380 1 0.0%
1390.81 1 0.0%
1398 1 0.0%
1400 14 0.2%
1428 1 0.0%
1430 35 0.6%
1431.53 1 0.0%
1440 3 0.0%
1450 2 0.0%
1452 1 0.0%
1470 1 0.0%
1471 2 0.0%
1481 1 0.0%
1500 125

1501 28 0.4%
1502 27 0.4%
1527 2 0.0%
1533 1 0.0%
1538 2 0.0%
1550 1 0.0%
1568 1 0.0%
1573 1 0.0%
1576 1 0.0%
1582.14 1 0.0%
1597 1 0.0%
1600 11 0.2%
1602 1 0.0%
1614 2 0.0%
1620 1 0.0%
1645 5 0.1%
1646 2 0.0%
1650 1 0.0%
1670 1 0.0%
1680 1 0.0%
1694 2 0.0%

2.0%

Percentage




File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel
1700
1716
1725
1727
1735
1740
1750
1760
1775
1777
1781.81
1800
1845
1859
1874
1877
1900
1923
1945
1966
1987
1997
2000
2002
2027
2080
2100
2103
2130
2173
2179
2180
2200
2206
2230
2251
2252
2253
2280
2288
2300
2340
2400
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0.1%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.3%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%

0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.3%
0.2%
0.0%
0.2%
0.0%
0.0%
0.1%

Percentage

3.7%




File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel
2403
2420
2500
2521
2564
2575
2592.67
2599
2628
2631
2654
2700
2703
2717
2730
2800
2850
2857
2860
2861
2942
3000
3003
3004
3076
3100
3146
3200
3205
3300
3317
3361
3417
3432
3480
3500
3550
3599
3600
3737.64
3751
3754
3755
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Cases
2

W
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0.0%
0.0%
0.6%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.2%
0.0%
0.0%

0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%

1.6%

Percentage




File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel Cases

3770 1 0.0%
3800 2 0.0%
3825 1 0.0%
3846 1 0.0%
3937 2 0.0%
4000 35 0.6%
4004 1 0.0%
4100 1 0.0%
4200 1 0.0%
4290 4 0.1%
4300 1 0.0%
4500 4 0.1%
4505 1 0.0%
4560 1 0.0%
4800 2 0.0%
4862 2 0.0%
4880 2 0.0%
4881 1 0.0%
5000 60 1.0%
5147 1 0.0%
5256 1 0.0%
5400 1 0.0%
5450 1 0.0%
5500 3 0.0%
5625 1 0.0%
5644.52 1 0.0%
5691 1 0.0%
5700 2 0.0%
5720 2 0.0%
5722 1 0.0%
5800 2 0.0%
6000 14 0.2%
6006 1 0.0%
6007 2 0.0%
6040 1 0.0%
6046 3 0.0%
6284 1 0.0%
6292 1 0.0%
6400 2 0.0%
6410 1 0.0%
6500 2 0.0%
7000 10 0.2%
7100 1 0.0%

-57-

Percentage




File: data2002

#c4_a: C4. How much in total did you spend during your stay in Taiwan: US$

Value L abel Cases

7150 2 0.0%
7500 1 0.0%
7501 2 0.0%
7509 8 0.1%
7510 1 0.0%
7640 1 0.0%
7865 1 0.0%
7885 1 0.0%
8000 8 0.1%
8008 1 0.0%
8069 1 0.0%
8500 2 0.0%
8664.27 1 0.0%
8798 1 0.0%
8823.77 1 0.0%
8900 1 0.0%
9000 5 0.1%
9200 1 0.0%
10000 36 0.6%
10008 1 0.0%
11800 1 0.0%
12000 4 0.1%
12574 1 0.0%
13214 1 0.0%
13900 1 0.0%
14705 1 0.0%
15000 6 0.1%
15384 1 0.0%
15827 1 0.0%
20000 7 0.1%
23000 1 0.0%
25000 1 0.0%
26000 1 0.0%
28347 3 0.0%
30000 7 0.1%
45000 1 0.0%
60000 2 0.0%
99999 VA a2 258

150180 1 0.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Percentage

4.1%

#c4_b: C4. How much in total did you spend during your stay in Taiwan: Type of currency

Information [Type= discrete] [Format=numeric] [Range= 0-58] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

-58-




File: data2002

#c4_b: C4. How much in total did you spend during your stay in Taiwan: Type of currency

Value Label Cases Per centage

0 36 0.6%

1 5983 95.7%
9 Unanswered 233 3.7%

58 1 0.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5_1: C5. About how much did you spend on specific items, as covered in the total you answered in C4 :(1)Spending
inside the hotels (US$)

Information [Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value L abel Cases Per centage
0 1783 28.5%
1 11 0.2%
2 5 0.1%
3 8 0.1%
4 4 0.1%
5 48 0.8%
6 5 0.1%
7 10 0.2%
8 13 0.2%
9 8 0.1%
10 171 2.7%
11 0.1%
12 0.1%
13 0.1%
14 10 0.2%
15 51 0.8%
16 9 0.1%
17 18 0.3%
18 11 0.2%
19 4 0.1%
20 332 5.3%
21 9 0.1%
22 5 0.1%
23 13 0.2%
24 6 0.1%
25 105 1.7%
26 13 0.2%
27 15 0.2%
28 15 0.2%
29 20 0.3%
30 373 6.0%
31 13 0.2%

w
N
[e]

0.1%
.59-




File: data2002

#c5_1: C5. About how much did you spend on specific items, as covered in the total you answered in C4 :(1)Spending

inside the hotels (US$)

Value L abel Cases Per centage
33 54 0.9%

34 9 0.1%

35 31 0.5%

36 14 0.2%

37 10 0.2%

38 17 0.3%

39 4 0.1%

40 311 5.0%
41 6 0.1%

42 13 0.2%

43 17 0.3%

44 15 0.2%

45 32 0.5%

46 6 0.1%

47 12 0.2%

48 12 0.2%

49 7 0.1%

50 521 8.3%
51 4 0.1%

52 5 0.1%

53 12 0.2%

54 7 0.1%

55 15 0.2%

56 0.1%

57 0.1%

58 0.1%

59 0.1%

60 289 4.6%
61 5 0.1%

62 10 0.2%

63 19 0.3%

64 6 0.1%

65 25 0.4%

66 20 0.3%

67 27 0.4%

68 10 0.2%

69 4 0.1%

70 210 3.4%
71 21 0.3%

72 0.1%

73 0.0%

74 0.1%

75 75 1.2%
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File: data2002

#c5_1: C5. About how much did you spend on specific items, as covered in the total you answered in C4 :(1)Spending

inside the hotels (US$)

Value L abel Cases Per centage
76 2 0.0%

77 11 0.2%

78 5 0.1%

79 3 0.0%

80 239 3.8%
81 4 0.1%

82 8 0.1%

83 24 0.4%

84 11 0.2%

85 13 0.2%

86 0.1%

87 0.1%

88 0.1%

89 0.1%

90 115 1.8%

91 0.1%

92 0.1%

93 0.1%

94 S 0.0%

95 21 0.3%

96 0.1%

97 0.0%

98 0.0%

99 7 0.1%

100 397 6.3%
999 Unanswered 328 5.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5_2: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (2) Food &

drink outside the hotels

(US$)

Information

[Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label

© 0O N o o b W N BB O

Cases
1527
14
22
25
29
113
37
46
42
26

-61-

Percentage
24.4%

0.2%

0.4%

0.4%

0.5%

1.8%

0.6%

0.7%

0.7%

0.4%




File: data2002

#c5_2: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (2) Food &

drink outside the hotels (US$)

Value Label
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43

IS

-62-

Cases
616
47
31
67
39
179
39
65
20
16
973
28
19
17
22
192
14
14
11
16
588

51
12
42
12

235

15

262

Per centage
9.9%
0.8%
0.5%
1.1%
0.6%
2.9%
0.6%
1.0%
0.3%
0.3%
15.6%
0.4%
0.3%
0.3%
0.4%
3.1%
0.2%
0.2%
0.2%
0.3%
9.4%
0.1%
0.1%
0.8%
0.2%
0.7%
0.2%
0.1%
0.1%
0.0%
3.8%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.0%
4.2%
0.0%
0.0%
0.1%




File: data2002

#c5_2: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (2) Food &
drink outside the hotels (US$)

Value L abel Cases Per centage
56 5 0.1%
57 3 0.0%
58 S 0.0%
59 3 0.0%
60 57 0.9%
63 4 0.1%
64 5 0.1%
65 7 0.1%
66 4 0.1%
67 8 0.1%
68 2 0.0%
69 3 0.0%
70 42 0.7%
71 2 0.0%
72 1 0.0%
73 1 0.0%
74 8 0.0%
75 28 0.4%
77 S 0.0%
79 1 0.0%
80 53 0.8%
83 4 0.1%
84 2 0.0%
85 1 0.0%
86 1 0.0%
90 16 0.3%
92 1 0.0%
93 1 0.0%
94 1 0.0%
95 3 0.0%
100 63 1.0%
999 Unanswered 328 5.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5_3: C5. About how much did you spend on specific items, as covered in the total you answered in C4:
(3)Transportation in Taiwan (US$)

Information [Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 2335 37.3%
1 51 0.8%

2 76 1.2%

3 61 1.0%
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File: data2002

#c5_3: C5. About how much did you spend on specific items, as covered in the total you answered in C4:

(3)Transportation in Taiwan (US$)

Value L abel

© 00 N o o b

Cases
60
431
83
65
s
36
1127
41

51

184
31

17
12
533
11
20
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Per centage
1.0%
6.9%
1.3%
1.0%
1.2%
0.6%
18.0%
0.7%
0.9%
0.8%
0.6%
2.9%
0.5%
0.7%
0.3%
0.2%
8.5%
0.2%
0.3%
0.1%
0.1%
1.4%
0.1%
0.2%
0.1%
0.1%
2.2%
0.1%
0.0%
0.4%
0.1%
0.1%
0.1%
0.0%
0.0%
0.0%
0.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




File: data2002

#c5_3: C5. About how much did you spend on specific items, as covered in the total you answered in C4:

(3)Transportation in Taiwan (US$)

Value L abel
49
50
52
55
56
57
60
63
64
67
70
71
75
78
80
82
84
90
94
97
100
999 Unanswered

Cases
1
56

BN
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=
N

328

Per centage
0.0%
0.9%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
5.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5_4: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (4)

Entertainment (US$)

Information

[Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel
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Cases
3725
22
25

23
209
23
23
27
20
593
10
22
28

Percentage

0.4%
0.4%
0.5%
0.4%
3.3%
0.4%
0.4%
0.4%
0.3%
9.5%
0.2%
0.4%
0.4%

59.6%




File: data2002

#c5_4: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (4)

Entertainment (US$)

Value L abel
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43

IS

47
49
50

55
56
57
60
63
66
67

-66 -

Cases
18
112
12
20

365

18
72

168

25

12

21

Per centage
0.3%
1.8%
0.2%
0.3%
0.1%
0.1%
5.8%
0.1%
0.1%
0.1%
0.3%
1.2%
0.1%
0.1%
0.1%
0.1%
2.7%
0.0%
0.1%
0.4%
0.1%
0.2%
0.0%
0.0%
0.1%
0.0%
1.2%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.3%
0.0%
0.0%
0.0%




File: data2002

#c5_4: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (4)

Entertainment (US$)

Value L abel
68

70

79

80

83

85

88

90

91

100

999 Unanswered

Cases
1

328

Per centage
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
5.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5 5: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (5)

Miscellaneous spending

(US$)

Information

[Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-]

Value L abel

© 0O N o g b~ W N P O
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Cases
3688
23
35
55
36
229
21
37
36
14
577
14
20
18
17
80
17
24

354

12

-67-

Percentage

0.4%
0.6%
0.9%
0.6%
3.7%
0.3%
0.6%
0.6%
0.2%
9.2%
0.2%
0.3%
0.3%
0.3%
1.3%
0.3%
0.4%
0.1%
0.1%
5.7%
0.0%
0.1%
0.2%
0.1%

59.0%




File: data2002

#c5 5: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (5)

Miscellaneous spending (US$)

Value L abel
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41

-68-

Cases
41
4

12
151

18
10
13

N O N PN

W W N PP W

Per centage
0.7%
0.1%
0.1%
0.0%
0.2%
2.4%

0.0%
0.1%
0.3%
0.2%
0.2%
0.1%
0.0%
0.0%
0.0%

1.5%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%

1.2%
0.1%
0.0%
0.0%
0.0%
0.0%
0.4%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%




File: data2002

#c5 5: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (5)

Miscellaneous spending

(US$)

Value L abel
82

83

84

85

90

91

92

94

95

100

999 Unanswered

(@]
@Nl—\mp—\mmpp—\n—\g

328

Per centage
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.5%
5.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5_6: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (6)

Shopping(US$)

Information

[Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-]

Value L abel

© 0O N o g b~ W N P O
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Cases
2707
12
18
16
17
117
17
22
28
14
442
18
20
26
22
99
17
21
16

466

12

17

-69-

Percentage

0.2%
0.3%
0.3%
0.3%
1.9%
0.3%
0.4%
0.4%
0.2%
7.1%
0.3%
0.3%
0.4%
0.4%
1.6%
0.3%
0.3%
0.3%
0.1%
7.5%
0.1%
0.2%
0.1%
0.3%

43.3%




File: data2002

#c5_6: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (6)

Shopping(US$)

Value L abel
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67

-70-

Cases
96
14
13
10
16

301

40
15
36

214

35

224

=
w

N
2 o o © w J8 w w o u

N~

Per centage
1.5%
0.2%
0.2%
0.2%
0.3%
4.8%
0.1%
0.1%
0.6%
0.2%
0.6%
0.1%
0.1%
0.1%
0.1%
3.4%
0.1%
0.1%
0.1%
0.1%
0.6%
0.0%
0.1%
0.1%
0.0%
3.6%
0.0%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.0%
0.0%
1.3%

0.0%
0.1%
0.1%
0.1%
0.2%
0.1%
0.4%




File: data2002

#c5_6: C5. About how much did you spend on specific items, as covered in the total you answered in C4: (6)
Shopping(US$)

Value L abel Cases Per centage
68 1 0.0%
69 1 0.0%
70 60 1.0%
71 5 0.1%
72 7 0.1%
73 1 0.0%
74 4 0.1%
75 21 0.3%
76 7 0.1%
78 23 0.4%
79 2 0.0%
80 65 1.0%
81 4 0.1%
82 4 0.1%
83 S 0.0%
84 3 0.0%
85 4 0.1%
86 1 0.0%
87 1 0.0%
88 1 0.0%
89 1 0.0%
90 21 0.3%
91 S 0.0%
92 3 0.0%
93 1 0.0%
94 2 0.0%
95 5 0.1%
98 4 0.1%
99 8 0.0%
100 211 3.4%
999 Unanswered 328 5.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5 6 1. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (1)Fashionsand
accessories(USS)

Information [Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 4323 69.1%
2 2 0.0%

3 1 0.0%

5 15 0.2%

6 3 0.0%

-71-




File: data2002

#c5 6 1. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (1)Fashions and

accessories(USS)

Value Label
7
8
10
11
12
13
14
15
16
17
18
19
20
22
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38

-72-

Cases
2

()]
o N

P RN RO W R R R

o)
N

26

w
o w

N P NP NP S AP NM®® O RN

©Q
N

15

Per centage

0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%

1.3%
0.0%
0.0%
0.4%
0.0%
0.1%
0.0%
0.0%
0.6%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

1.5%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%




File: data2002

#c5 6 1. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (1)Fashions and
accessories(USS)

Value L abel Cases Per centage
62 2 0.0%
63 1 0.0%
65 2 0.0%
66 3 0.0%
67 11 0.2%
69 1 0.0%
70 25 0.4%
71 2 0.0%
72 1 0.0%
74 1 0.0%
75 8 0.1%
80 22 0.4%
83 2 0.0%
85 23 0.4%
87 1 0.0%
88 1 0.0%
89 1 0.0%
90 11 0.2%
95 2 0.0%
98 2 0.0%
100 134 2.1%
999 Unanswered 1216 19.4%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5 6 2: C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (2)Jewelry or jade(US
$)

Information [Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 4818 77.1%
2 2 0.0%

3 1 0.0%

5 13 0.2%

7 2 0.0%

8 2 0.0%

10 49 0.8%

11 2 0.0%

12 6 0.1%

13 3 0.0%

14 S 0.0%

15 6 0.1%

16 2 0.0%

17 1 0.0%
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#c5 6 2. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (2)Jewelry or jade(US

$)
Value L abel Cases Per centage
18 1 0.0%
20 59 0.9%
21 0.0%
22 3 0.0%
25 20 0.3%
26 1 0.0%
27 1 0.0%
29 1 0.0%
30 19 0.3%
31 1 0.0%
33 8 0.1%
35 2 0.0%
37 1 0.0%
38 1 0.0%
39 1 0.0%
40 25 0.4%
43 2 0.0%
14 0.0%
45 S 0.0%
47 1 0.0%
50 52 0.8%
52 1 0.0%
53 1 0.0%
54 1 0.0%
55 1 0.0%
60 9 0.1%
64 1 0.0%
67 7 0.1%
70 4 0.1%
71 2 0.0%
72 2 0.0%
75 4 0.1%
76 1 0.0%
78 1 0.0%
80 S 0.0%
83 1 0.0%
90 2 0.0%
93 1 0.0%
95 1 0.0%
100 32 0.5%
999 Unanswered 1063 17.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#c5 6 3. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (3)Souvenirs and

handicrafts(US$)

Information

[Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-]

Value L abel

© 0O N o g b W N P O

W W WNNNNNRNRNDRNIER B B B B B p o
N P& ©®®» N o 0 W N O © N o a s~ ®w N P O

33

5 & R &

Cases

4166

78
15

12

140

45

79

25

N
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Per centage
66.6%

0.0%
0.0%
0.0%
0.0%
0.2%
0.1%
0.0%
0.0%
0.1%

1.2%
0.2%
0.1%
0.1%
0.1%
0.2%
0.0%
0.1%
0.0%

2.2%

0.1%
0.0%

0.7%
0.0%
0.0%
0.0%
0.1%

1.3%
0.0%
0.0%

0.4%
0.0%
0.1%
0.0%

1.2%
0.1%
0.1%
0.0%
0.1%
0.0%




File: data2002

#c5 6 3. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (3)Souvenirs and
handicrafts(US$)

Value L abel Cases Per centage
47 1 0.0%
48 1 0.0%
50 168 2.7%
52 2 0.0%
53 8 0.0%
54 1 0.0%
55 1 0.0%
57 1 0.0%
59 1 0.0%
60 16 0.3%
61 1 0.0%
62 1 0.0%
66 2 0.0%
67 4 0.1%
70 14 0.2%
72 1 0.0%
73 1 0.0%
75 11 0.2%
78 1 0.0%
80 20 0.3%
85 1 0.0%
88 1 0.0%
90 4 0.1%
95 1 0.0%
98 1 0.0%
100 190 3.0%
999 Unanswered 1063 17.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5 6 4. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (4)Cosmetics and
perfumes(US$)

Information [Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Percentage
0 4854 77.6%
1 1 0.0%

2 4 0.1%

3 3 0.0%

5 14 0.2%

6 1 0.0%

7 3 0.0%

8 2 0.0%

9 2 0.0%
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File: data2002

#c5 6 4. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (4)Cosmetics and

perfumes(US$)

Value L abel Cases Per centage
10 62 1.0%
12 2 0.0%
13 1 0.0%
14 2 0.0%
15 5 0.1%
17 6 0.1%
18 1 0.0%
19 1 0.0%
20 48 0.8%
22 1 0.0%
25 16 0.3%
26 1 0.0%
27 1 0.0%
28 0.0%
29 S 0.0%
30 22 0.4%
33 0.1%
34 0.0%
35 0.0%
40 25 0.4%
42 0.0%
43 0.0%
45 0.0%
49 1 0.0%
50 37 0.6%
55 1 0.0%
57 2 0.0%
59 1 0.0%
60 5 0.1%
63 1 0.0%
66 1 0.0%
67 1 0.0%
70 2 0.0%
74 1 0.0%
75 4 0.1%
80 6 0.1%
90 1 0.0%
100 31 0.5%
999 Unanswered 1063 17.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#c5 6 5: C5(6). Please itemize these expensesin terms of their amount or per centage. Shopping (5)Specific goods(US

)

Information

[Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-]

Value L abel
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Cases

4184

11
21
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110

N

31
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Per centage
66.9%

0.0%
0.1%
0.2%
0.3%
0.0%
0.0%
0.0%
1.1%
0.0%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%

1.8%
0.0%
0.1%
0.0%
0.5%
0.0%
0.0%
0.0%
0.0%
1.2%
0.0%
0.3%
0.1%
0.0%
0.1%
0.0%
0.0%
0.9%
0.0%
0.0%
0.1%
0.0%




File: data2002

#c5 6 5: C5(6). Please itemize these expensesin terms of their amount or per centage. Shopping (5)Specific goods(US
$)

Value L abel Cases Per centage
45 2 0.0%
a7 2 0.0%
48 S 0.0%
49 1 0.0%
50 169 2.7%
55 2 0.0%
57 1 0.0%
58 1 0.0%
60 37 0.6%
63 1 0.0%
65 4 0.1%
66 1 0.0%
67 7 0.1%
70 15 0.2%
71 2 0.0%
73 1 0.0%
75 13 0.2%
80 45 0.7%
82 1 0.0%
83 1 0.0%
85 1 0.0%
86 1 0.0%
87 2 0.0%
88 1 0.0%
90 8 0.1%
92 1 0.0%
95 1 0.0%
100 194 3.1%
999 Unanswered 1063 17.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5 6 _6: C5(6). Please itemize these expensesin terms of their amount or per centage. Shopping (6)Cigar ettes,
wine(US$)

Information [Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value L abel Cases Per centage

0 4775 76.4%
1 3 0.0%

2 3 0.0%

3 S 0.0%

4 4 0.1%

5 16 0.3%

6 2 0.0%
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#c5 6 6. C5(6). Please itemize these expensesin terms of their amount or per centage. Shopping (6)Cigar ettes,

wine(US$)
Value L abel Cases Per centage
7 4 0.1%
8 4 0.1%
9 2 0.0%
10 61 1.0%
11 1 0.0%
12 3 0.0%
13 5 0.1%
14 5 0.1%
15 5 0.1%
16 1 0.0%
17 S 0.0%
19 1 0.0%
20 45 0.7%
22 1 0.0%
25 19 0.3%
27 0.0%
28 0.0%
29 2 0.0%
30 23 0.4%
31 1 0.0%
33 9 0.1%
34 3 0.0%
35 1 0.0%
37 1 0.0%
40 20 0.3%
42 2 0.0%
44 0.0%
45 1 0.0%
50 59 0.9%
53 1 0.0%
55 1 0.0%
57 2 0.0%
60 5 0.1%
66 1 0.0%
67 2 0.0%
68 1 0.0%
69 1 0.0%
70 1 0.0%
71 2 0.0%
77 1 0.0%
80 9 0.1%
90 2 0.0%
99 1 0.0%
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#c5 6 6. C5(6). Please itemize these expensesin terms of their amount or per centage. Shopping (6)Cigar ettes,
wine(US$)

Value L abel Cases Per centage
100 68 1.1%
999 Unanswered 1063 17.0%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c5 6 7. C5(6). Please itemize these expensesin terms of their amount or per centage. Shopping (7)Chinese herbal
medicine(US$)

Information [Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 5014 80.2%
1 1 0.0%
2 4 0.1%
3 3 0.0%
4 4 0.1%
5 6 0.1%
6 1 0.0%
7 2 0.0%
9 1 0.0%
10 34 0.5%
11 1 0.0%
12 4 0.1%
13 2 0.0%
14 4 0.1%
15 4 0.1%
17 1 0.0%
18 1 0.0%
19 1 0.0%
20 29 0.5%
21 1 0.0%
25 3 0.0%
29 1 0.0%
30 8 0.1%
31 1 0.0%
33 2 0.0%
34 3 0.0%
40 4 0.1%
42 1 0.0%
45 1 0.0%
48 2 0.0%
50 23 0.4%
55 1 0.0%
57 1 0.0%

60 2 0.0%
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#c5 6 7. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (7)Chinese herbal
medicine(US$)

Value L abel Cases Per centage
64 1 0.0%

67 1 0.0%

70 1 0.0%

72 1 0.0%

80 5 0.1%

82 1 0.0%

100 9 0.1%

999 Unanswered 1063 17.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#cb 6 8: C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (8)Other s(US$)

Information [Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
0 4380 70.0%
1 2 0.0%
2 1 0.0%
3 1 0.0%
4 1 0.0%
5 13 0.2%
7 1 0.0%
8 1 0.0%
9 2 0.0%
10 62 1.0%
11 2 0.0%
12 3 0.0%
13 S 0.0%
14 3 0.0%
15 6 0.1%
16 1 0.0%
17 1 0.0%
18 4 0.1%
19 2 0.0%
20 74 1.2%
25 18 0.3%
26 2 0.0%
27 3 0.0%
28 3 0.0%
29 1 0.0%
30 40 0.6%
33 6 0.1%
34 5 0.1%
35 1 0.0%
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#c5 6 8. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (8)Other S(US$)

Value L abel
36
38
39
40
41
42

-83-

Cases

0.0%
0.0%
0.0%
0.7%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
1.5%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.1%

Percentage




File: data2002

#c5 6 8. C5(6). Please itemize these expensesin terms of their amount or percentage. Shopping (8)Other S(US$)

Value L abel Cases Per centage
98 1 0.0%

99 1 0.0%

100 258 4.1%

999 Unanswered 1063 17.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c6: C6. Out of the aforementioned spending, how many persons pool together ?

Information [Type= discrete] [Format=numeric] [Range= 1-99] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
1 4927 78.8%
2 839 13.4%
3 195 3.1%
4 112 1.8%
5 24 0.4%
6 27 0.4%
7 0.1%
8 0.1%
9 5 0.1%
10 11 0.2%
11 2 0.0%
12 3 0.0%
13 2 0.0%
14 1 0.0%
15 2 0.0%
16 2 0.0%
17 2 0.0%
19 1 0.0%
20 4 0.1%
21 1 0.0%
25 2 0.0%
26 1 0.0%
31 2 0.0%
35 1 0.0%
37 1 0.0%
40 1 0.0%
43 1 0.0%
46 2 0.0%
60 1 0.0%
99 Unanswered 69 1.1%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#c7. C7. Provided you got atax return on the 5% VAT for goods bought in Taiwan, would that influence your
willingnessto buy?

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
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willingnessto buy?

#c7. C7. Provided you got atax return on the 5% VAT for goods bought in Taiwan, would that influence your

Statistics [NW/ W]

‘ [Valid=2642 /] [Invalid=3611 /-]
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Value Label Cases Per centage
1 Yes 1179 44.6%
2 No 717 27.1%
8 Don't know (undecided) 680 25.7%
9 Unanswered 66 2.5%
Sysmiss 3611
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d1: D1. Had you read or seen any advertising or publicity about Taiwan beforeyou arrived here?
Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
1 Yes 2559 40.9%
2 No (Skip to D2) 3685 58.9%
9 Unanswered 9 0.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d1_a 1: D1-1. If yes, what are the media? (1)Newspaper s (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
0 No 1688 27.0%
1 Yes 865 13.8%
5 Skip 3685 58.9%
9 Unanswered 15 0.2%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d1l a 2: D1-1. If yes, what are the media? (2)M agazines, books (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]
Value L abel Cases Per centage
0 No 1037 16.6%
1 Yes 1516 24.2%
5 Skip 3685 58.9%
9 Unanswered 15 0.2%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d1l_a 3: D1-1. If yes, what are the media? (3)I nternational tour fair (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253/-] [Invalid=0 /-]
Value Label Cases Per centage
0 No 2328 37.2%
1 Yes 225 3.6%




File: data2002

#d1l a 3: D1-1. If yes, what are the media? (3)I nternational tour fair (choice multiple)

Value L abel Cases Per centage
5 Skip 3685 58.9%
9 Unanswered 15 0.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d1l a 4: D1-1. If yes, what are the media? (4)Subway (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 2473 39.5%

1 Yes 80 1.3%

5 Skip 3685 58.9%
9 Unanswered 15 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d1_a 5: D1-1. If yes, what arethe media? (5)TV, radio (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 1834 29.3%

1 Yes 719 11.5%

5 Skip 3685 58.9%
9 Unanswered 15 0.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d1 a 6: D1-1. If yes, what are the media? (6)Advertising boxes on street (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 2487 39.8%

1 Yes 66 1.1%

5 Skip 3685 58.9%
9 Unanswered 15 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d1 a 7: D1-1. If yes, what arethe media? (7)Airport (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 No 2378 38.0%

1 Yes 175 2.8%

5 Skip 3685 58.9%
9 Unanswered 15 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#d1l a 8: D1-1. If yes, what are the media? (8)I nternet (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 1682 26.9%

1 Yes 871 13.9%

5 Skip 3685 58.9%
9 Unanswered 15 0.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#d1l_a 9: D1-1. If yes, what are the media? (9)Bus (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 2499 40.0%

1 Yes 54 0.9%

5 Skip 3685 58.9%
9 Unanswered 15 0.2%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d1 a 10: D1-1. If yes, what arethe media? (10)Elsewhere (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 2398 38.3%

1 Yes 155 2.5%

5 Skip 3685 58.9%
9 Unanswered 15 0.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d1 b: D1-2. How much were you impressed on Taiwan by such advertising and reports about Taiwan?

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 Skip 3685 58.9%
1 Profoundly 212 3.4%

2 Quite abit 1035 16.6%

3 Average 1149 18.4%

4 Not very much 116 1.9%

5 Not at all 34 0.5%

9 Unanswered 22 0.4%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d1 c: D1-3. Did you develop adesiretotravel to Taiwan after you read/saw such advertising and reports about

Taiwan?

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 Skip 3685 58.9%
1 Y es, extremely 228 3.6%

2 Yes 960 15.4%

3 Average 1061 17.0%

4 Not very much 190 3.0%

5 Not at all 9 1.5%

9 Unanswered 35 0.6%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#d2 a 1: D2-1. Where do you hopeto obtain information in your country about tourism in Taiwan? (1)Newspapers

(choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4708 75.3%
1 Yes 1471 23.5%

9 Unanswered 74 1.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_a 2: D2-1. Where do you hopeto obtain information in your country about tourism in Taiwan? (2)Magazines,

books (choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3398 54.3%
1 Yes 2781 44.5%

© Unanswered 74 1.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2 _a 3: D2-1. Where do you hopeto obtain information in your country about tourism in Taiwan? (3)I nter national
tour fair (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 5619 89.9%
1 Yes 560 9.0%

9 Unanswered 74 1.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d2_a 4: D2-1. Where do you hope to obtain information in your country about tourism in Taiwan? (4)Travel
agencies (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4140 66.2%
1 Yes 2039 32.6%

9 Unanswered 74 1.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_a 5: D2-1. Where do you hopeto obtain information in your country about tourism in Taiwan? (5)TV, radio

(choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4668 74.7%
1 Yes 1511 24.2%

© Unanswered 74 1.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#d2_a 6: D2-1. Where do you hope to obtain information in your country about tourism in Taiwan? (6)Taiwan's
representative office in your country (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 5582 89.3%
1 Yes 597 9.5%

9 Unanswered 74 1.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_a 7: D2-1. Where do you hopeto obtain information in your country about tourism in Taiwan? (7)Online
Internet (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 2989 47.8%

1 Yes 3190 51.0%
© Unanswered 74 1.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2 a 8: D2-1. Where do you hopeto obtain information in your country about tourism in Taiwan? (8)Others (choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 No 5901 94.4%
1 Yes 278 4.4%
9 Unanswered 74 1.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d2_b: D2-1-1-0. The primary sour ces
Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]
Value Label Cases Per centage
1 Newspapers 384 6.1%
2 Magazines, books 1098 17.6%
3 International tour fair 105 1.7%
4 Travel agencies 762 12.2%
5 TV, radio 527 8.4%
6 Taiwan's representative office in your country 190 3.0%
7 Online Internet 2002 32.0%
8 Others 223 3.6%
9 Unanswered 962 15.4%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_c 1. D2-2.Where do you hope to obtain infor mation about tourism in Taiwan after you arrive here?
(DI'mmigration checkpoint at theairport (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-]
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#d2_c_1: D2-2.Where do you hope to obtain information about tourism in Taiwan after you arrive here?
()I'mmigration checkpoint at the air port (choice multiple)

Value L abel Cases Per centage

0 No 3957 63.3%
1 Yes 2172 34.7%

9 Unanswered 124 2.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d2_c 2: D2-2.Where do you hope to obtain information about tourism in Taiwan after you arrive here?
(2)Transportation station (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value L abel Cases Per centage

0 No 5336 85.3%
1 Yes 793 12.7%

9 Unanswered 124 2.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_c 3: D2-2.Where do you hope to obtain infor mation about tourism in Taiwan after you arrive here? (3)Travel
agencies (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 No 4733 75.7%
1 Yes 1396 22.3%

9 Unanswered 124 2.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_c_4: D2-2.Where do you hope to obtain information about tourism in Taiwan after you arrive here? (4)Tourist
service centers (choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4792 76.6%
1 Yes 1337 21.4%

9 Unanswered 124 2.0%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_c 5: D2-2.Where do you hope to obtain information about tourism in Taiwan after you arrive here? (5)Hotels
(choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3253 52.0%
1 Yes 2876 46.0%

9 Unanswered 124 2.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

-01-




#d2_c_6: D2-2.Where do you hope to obtain information about tourism in Taiwan after you arrive here? (6)I nter net
(choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4290 68.6%
1 Yes 1839 29.4%

9 Unanswered 124 2.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_c_7: D2-2.Where do you hope to obtain information about tourism in Taiwan after you arrive here?
(7)Convenient stores (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 5279 84.4%
1 Yes 850 13.6%

9 Unanswered 124 2.0%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2 _c 8: D2-2.Where do you hope to obtain infor mation about tourism in Taiwan after you arrive here?
(8)Restaur ants (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 5749 91.9%
1 Yes 380 6.1%

9 Unanswered 124 2.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_c_9: D2-2.Where do you hope to obtain information about tourism in Taiwan after you arrive here? (9)Others
(choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 5712 91.3%
1 Yes 417 6.7%

9 Unanswered 124 2.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d2_d: D2-2-1-0.The primary sources

Information [Type= discrete] [Format=numeric] [Range= 1-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]
Value Label Cases Per centage
1 Immigration checkpoint at the airport 1053 16.8%
Transportation station 180 2.9%

2
3 Travel agencies 560 9.0%
4

Tourist service centers 452 7.2%
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#d2_d: D2-2-1-0.The primary sour ces

Value L abel Cases Per centage
5 Hotels 1369 21.9%
6 Online Internet 981 15.7%
7 Convenience stores 270 4.3%
8 Restaurants 63 1.0%
9 Others 420 6.7%
99 Unanswered 905 14.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d3_a: D3. What is(are) your purpose(s) of your present trip to Taiwan? Main reason
Information [Type= discrete] [Format=numeric] [Range= 1-6] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
1 Sightseeings 2343 37.5%
2 Business (Skip to D6) 2731 43.7%
3 Visiting relatives or friends (Skip to E1) 547 8.7%
4 International conference or exhibitionm (Skip to D7) 147 2.4%
5 Schooling (Skip to E1) 173 2.8%
6 Others (Skip to E1) 312 5.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d3_b: D3. What is(are) your purpose(s) of your present trip to Taiwan? Second reason
Information [Type= discrete] [Format=numeric] [Range= 0-6] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0/-]
Value Label Cases Per centage
0 Not applicable 5726 91.6%
1 Sightseeings 190 3.0%
2 Business (Skip to D6) 103 1.6%
3 Visiting relatives or friends (Skip to E1) 123 2.0%
4 International conference or exhibitionm (Skip to D7) 38 0.6%
5 Schooling (Skip to E1) 23 0.4%
6 Others (Skip to E1) 50 0.8%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d4_a: D4. How many times have you traveled to Taiwan over the past three years (The present trip inclusive)?

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253/-] [Invalid=0 /-]

Value Label Cases Per centage

0 Skip 3604 57.6%
1 Once 1863 29.8%

2 Twice 360 5.8%

3 3times 116 1.9%

4 4 times 41 0.7%

5 5 times and up 82 1.3%

9 Unanswered 187 3.0%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.




#d4_b: DA4. If thisisnot your first trip to Taiwan, how many years ago did you come last time?

Information [Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 0 or Skip 5626 90.0%
1 302 4.8%

2 91 1.5%

3 34 0.5%

4 5 0.0%

5 9 0.1%

6 1 0.0%

8 3 0.0%

9 9 0.1%

10 3 0.0%

11 1 0.0%

15 1 0.0%

17 1 0.0%

18 1 0.0%

20 1 0.0%

27 1 0.0%

30 1 0.0%

99 Unanswered 165 2.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d5_a 1: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (1)Natural
attractions (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253/-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 2169 34.7%
1 Yes 1078 17.2%

5 Skip 2975 47.6%
9 Unanswered 31 0.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5 a 2: D5-1. What among the following ar e the incentives prompting you into a trip to Taiwan? (2)Specific tourism
activities (folklor e festivities)(choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 2893 46.3%
1 Yes 354 5.7%

5 Skip 2975 47.6%
9 Unanswered 31 0.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#d5 a 3: D5-1. What among the following ar e the incentives prompting you into a trip to Taiwan? (3)Commodity

prices (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label

0 No

1 Yes

5 Skip

9 Unanswered

Cases
2835
412
2975
31

Percentage
45.3%
6.6%
47.6%
0.5%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5_a 4: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (4)Foods (choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel

0 No

1 Yes

5 Skip

9 Unanswered

Cases
1989
1258
2975

31

Percentage
31.8%
20.1%
47.6%
0.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5 a 5: D5-1. What among the following ar e the incentives prompting you into a trip to Taiwan? (5)Fruits (choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases
0 No 2798
1 Yes 449
5 Skip 2975
9 Unanswered 31

Percentage
44.7%
7.2%
47.6%
0.5%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5 a 6: D5-1. What among the following ar e the incentives prompting you into a trip to Taiwan? (6)Pleasant climate

(choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases
0 No 2981
1 Yes 266
5 Skip 2975
9 Unanswered 31

Percentage
47.7%
4.3%
47.6%
0.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5 a 7: D5-1. What among the following ar e the incentives prompting you into a trip to Taiwan? (7)Nighttime
recr eations (choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]
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#d5_a 7: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (7)Nighttime
recr eations (choice multiple)

Value Label Cases Per centage

0 No 2962 47.4%
1 Yes 285 4.6%

5 Skip 2975 47.6%
9 Unanswered 31 0.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5 a 8: D5-1. What among the following ar e the incentives prompting you into a trip to Taiwan? (8)Recr eational
facilities (amusement parks, golf cour ses, vacation resorts) (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
0 No 3106 49.7%
1 Yes 141 2.3%
5 Skip 2975 47.6%
9 Unanswered 31 0.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d5 a 9: D5-1. What among the following ar e the incentives prompting you into a trip to Taiwan? (9)Historic
attractions (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]
Value L abel Cases Per centage
0 No 2599 41.6%
1 Yes 648 10.4%
5 Skip 2975 47.6%
€) Unanswered 31 0.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5_a 10: D5-1. What among the following are the incentives prompting you into atrip to Taiwan? (10)Proximity to
your place (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 2593 41.5%

1 Yes 654 10.5%

5 Skip 2975 47.6%
9 Unanswered 31 0.5%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5 a 11: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (11)Taiwan's
folklore and cultures (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]
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Value Label Cases Per centage
0 No 2707 43.3%
1 Yes 540 8.6%




#d5_a 11: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (11)Taiwan's
folklore and cultures (choice multiple)

Value L abel Cases Per centage
5 Skip 2975 47.6%
9 Unanswered 31 0.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5 a 12: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (12)Secure and
peaceful society (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 2854 45.6%

1 Yes 393 6.3%

5 Skip 2975 47.6%
9 Unanswered 31 0.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5 a 13: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (13)Democr acy

(choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3112 49.8%
1 Yes 135 2.2%

5 Skip 2975 47.6%
€) Unanswered 31 0.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5_a 14: D5-1. What among the following are the incentives prompting you into atrip to Taiwan? (14)Friendly

people (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 2481 39.7%

1 Yes 766 12.3%

5 Skip 2975 47.6%
9 Unanswered 31 0.5%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5_a 15: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (15)Arrangement
by your company (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3170 50.7%
1 Yes 7 1.2%

5 Skip 2975 47.6%

9 Unanswered 31 0.5%
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#d5 a 15: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (15)Arrangement
by your company (choice multiple)

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d5 a 16: D5-1. What among the following ar e the incentives prompting you into atrip to Taiwan? (16)Others

(choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 No 3104 49.6%
1 Yes 143 2.3%
5 Skip 2975 47.6%
€) Unanswered 31 0.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d5_b: D5-2.The primary incentives (Skip to E1)
Information [Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]
Value Label Cases Per centage
0 Skip 3768 60.3%
1 Natural attractions 291 4.7%
2 Specific tourism activities(folklore festivities) 93 1.5%
5 Commodity prices 69 1.1%
4 Foods 393 6.3%
5 Fruits 38 0.6%
6 Pleasant climate 16 0.3%
7 Nighttime recreations 58 0.9%
8 Recreationa facilities (amusement parks, golf courses, vaca 34 0.5%
9 Historic attractions 159 2.5%
10 Proximity to your place 181 2.9%
11 Taiwan'[sfolklore and cultures 121 1.9%
12 Secure and peaceful society 30 0.5%
13 Democracy 10 0.2%
14 Friendly people 175 2.8%
15 Arrangement by your company 14 0.7%
16 Others 126 2.0%
99 Unanswered 647 10.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d6_a: D6. Did you put aside your timefor pleasure asyou are on business thistime?
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]
Value Label Cases Percentage
0 No 1379 22.1%
1 Yes 1418 22.7%
5 Skip 3417 54.6%
9 Unanswered 39 0.6%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#d6_a 1: D6-1.Yes. How much time do you spend on pleasure other than business?

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 Skip 4796 76.7%
1 Half aday 497 7.9%

2 One day 437 7.0%

3 Two days 205 3.3%

4 Three days 81 1.3%

5 Four days 40 0.6%

6 Five days and up 152 2.4%

9 Unanswered 45 0.7%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d6_b: D6. Did you not put aside your timefor pleasure asyou are on businessthistime?

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 1418 22.7%

1 Yes 1379 22.1%

5 Skip 3417 54.6%
9 Unanswered 39 0.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d6_b_1: D6-2. No. Thereasons? (1)No spar e time available(choice multiple, Finished D6-2, please skip to E1)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 136 2.2%

1 Yes 1235 19.8%

5 Skip 4835 77.3%
9 Unanswered 47 0.8%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d6_b_2: D6-2. No. Thereasons? (2)No sufficient information available (choice multiple, Finished D6-2, please skip to

E1)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 1235 19.8%

1 Yes 136 2.2%

5 Skip 4835 77.3%
9 Unanswered 47 0.8%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d6_b_3: D6-2. No. The reasons? (3)No packaged tours easily available(choice multiple, Finished D6-2, please skip to
E1)

Information ‘ [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
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#d6_b_3: D6-2. No. The reasons? (3)No packaged tours easily available(choice multiple, Finished D6-2, please skip to

E1)

Statistics [NW/ W]

‘ [Valid=6253 /-] [Invalid=0 /-]

Value Label

0 No

1 Yes

5 Skip

9 Unanswered

Cases Per centage
1352 21.6%

19 0.3%
4835

47 0.8%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

77.3%
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#d6_b_ 4. D6-2. No. Thereasons? (4)Not quiteinterested (choice multiple, Finished D6-2, please skip to E1)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
0 No 1306 20.9%

1 Yes 65 1.0%

5 Skip 4835 77.3%
9 Unanswered 47 0.8%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d6_b_5: D6-2. No. Thereasons? (5)Other (choice multiple, Finished D6-2, please skip to E1)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 No 1314 21.0%

1 Yes 57 0.9%

5 Skip 4835 77.3%
9 Unanswered 47 0.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d7_a: D7-1. What kind of international conference or exhibitions did you participatein thistime?
Information [Type= discrete] [Format=numeric] [Range= 0-6] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 Skip 6067 97.0%
1 Academic 53 0.8%

2 Technological 66 1.1%

3 Socia 10 0.2%

4 Medical 14 0.2%

5 Religious 12 0.2%

6 Others 31 0.5%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d7_b: D7-2. Where do you participatein the inter national conference or exhibitionsthistime?
Information [Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 Skip 4763 76.2%
1 6 0.1%

2 1 0.0%

3 1 0.0%

4 2 0.0%

5 2 0.0%

6 25 0.4%

8 1 0.0%

9 66 1.1%

10 1 0.0%
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#d7_b: D7-2. Where do you participatein theinternational conference or exhibitionsthistime?

Value
11
12
13
14
15
16
17
19
20
22
23
24
27
28
29
30
31
32
34
35
36
37
38
39
40
99 Unanswered

Label

Cases
1
1
1
8
7
2
1
1
1
1
1
2
1
1
1
1
1
6
5
1
1
1
1
2
1

1335

0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

21.3%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Percentage

#d7_c _a: D7-3. Did you spareyour timefor pleasure asyou are participating in international conference or

exhibitions thistime?

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 6111 97.7%
1 Yes 141 2.3%

9 Unanswered 1 0.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d7_c_a 1: D7-3A. Yes. Then how much time did you spend on pleasure other than the conference?

Information [Type= discrete] [Format=numeric] [Range= 0-6] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 Skip 6112 97.7%
1 Half aday 36 0.6%

2 One day 42 0.7%

3 Two days 25 0.4%
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#d7_c_a 1: D7-3A. Yes. Then how much time did you spend on pleasure other than the conference?

Value L abel Cases Per centage
4 Three days 14 0.2%
5 Four days 6 0.1%
6 Five days and up 18 0.3%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d7_c_b: D7-3. Did you not spare your timefor pleasureasyou are participating in international conference or
exhibitions thistime?

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
0 No 6205 99.2%
1 Yes 47 0.8%
9 Unanswered 1 0.0%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d7_c b_1: D7-3B. No. The reasons? (1)No arrangement provided (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253/-] [Invalid=0 /-]
Value Label Cases Per centage
0 No 4803 76.8%
1 Yes 11 0.2%
5 Skip 1435 22.9%
€) Unanswered 4 0.1%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be nterpreted as summary statistics of the population of interest.
#d7_c b_2: D7-3B. No. The reasons? (2)No spar e time available (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
0 No 4781 76.5%
1 Yes 33 0.5%
5 Skip 1435 22.9%
9 Unanswered 4 0.1%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d7_c b _3: D7-3B. No. The reasons? (3)No sufficient infor mation available (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]
Value Label Cases Per centage
0 No 4808 76.9%
1 Yes 6 0.1%
5 Skip 1435 22.9%
9 Unanswered 4 0.1%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d7_c b_4: D7-3B. No. The reasons? (4)No packaged tour s easily available (choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
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#d7_c b_4: D7-3B. No. The reasons? (4)No packaged tours easily available (choice multiple)

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4813 77.0%
1 Yes 1 0.0%

5 Skip 1435 22.9%

9 Unanswered 4 0.1%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d7_c b 5: D7-3B. No. The reasons? (5)Not quiteinterested (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 4812 77.0%
1 Yes 2 0.0%

5 Skip 1435 22.9%

9 Unanswered 4 0.1%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#d7_c_b_6: D7-3B. No. Thereasons? (6)Others (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4812 77.0%
1 Yes 2 0.0%

5 Skip 1435 22.9%

9 Unanswered 4 0.1%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d7_d_ 1. D7-4. Pleaserate your satisfaction about the conference or exhibition thistime: (1)Conference & show

arrangement

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases
0 Skip 6066
1 Extremely dissatisfied 2
2 Dissatisfied 1
3 Neutral 27
4 Satisfied 81
5 Extremely satisfied 71
9 Unanswered 5

0.0%
0.0%
0.4%
1.3%
1.1%
0.1%

Per centage
97.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d7_d_2: D7-4. Please rank your satisfaction level with thisInternational conference or exhibition:(2)Conference &

show facilities

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]
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#d7_d_2: D7-4. Please rank your satisfaction level with thisInternational conference or exhibition:(2)Conference &
show facilities

Value

© 0 b~ W N P O

Label

Skip

Extremely dissatisfied
Dissatisfied

Neutral

Satisfied

Extremely setisfied
Unanswered

Cases
6066
6
O
32
76
46
18

Per centage
97.0%
0.1%
0.1%
0.5%
1.2%
0.7%
0.3%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#d7_d_3: D7-4. Pleaserate your satisfaction about the conference or exhibition thistime: (3)Accessto transportation

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value

© o b~ W N P O

Label

Skip

Extremely dissatisfied
Dissatisfied

Neutral

Satisfied

Extremely satisfied

Unanswered

Cases
6066
2
1
24
88
66
6

Per centage
97.0%
0.0%
0.0%
0.4%
1.4%
1.1%
0.1%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

arrangement

#d7_d_4: D7-4. Pleaserate your satisfaction about the conference or exhibition thistime: (4)Pre-/Post-meseting tour

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-]

Value

© 0 A W N P O

Label

Skip

Extremely dissatisfied
Dissatisfied

Neutral

Satisfied

Extremely satisfied

Unanswered

Cases
6066
5
9
30
75
65
3

Per centage
97.0%
0.1%
0.1%
0.5%
1.2%
1.0%
0.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

exhibition mar

kets?

#d7_e: D7-5. Would you please offer your valuable suggestions about how Taiwan should better develop conference,

Information

[Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel
0 Skip
1

2

3

Cases
6066
65
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#d7_e D7-5. Would you please offer your valuable suggestions about how Taiwan should better develop conference,

exhibition markets?

Value L abel

4
5
7
8
9

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
27
28
29
30
31
33
34
99 Unanswered

)
NH!—‘I—‘I—‘l—‘l—‘l—‘l—‘l—‘l—‘l—‘l—‘l—‘l—‘Nl—‘l—‘l—‘l—‘l—‘l—‘l—‘HHl—‘Ng

87

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.4%

Percentage

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 1: E1. What activities enumerated below did you participatein thistime? (1)Venture- or ecology-oriented tour

(e.g., mountaineering, di

ving, bird observation) (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4842 77.4%
1 Yes 1355 21.7%

9 Unanswered 56 0.9%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
#el a 2: E1. What activitiesenumerated below did you participate in thistime? (2)Golfing (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 No 5867 93.8%
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#el a 2. E1. What activities enumerated below did you participate in thistime? (2)Golfing (choice multiple)

Value L abel Cases Per centage
1 Yes 330 5.3%
9 Unanswered 56 0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 3. E1. What activities enumerated below did you participate in thistime? (3)Hot spring (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 5148 82.3%
1 Yes 1044 16.7%

9 Unanswered 61 1.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el_a 4: E1. What activities enumerated below did you participate in this time?( 4)Shopping (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3526 56.4%
1 Yes 2668 42.7%

9 Unanswered 59 0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 5: E1. What activities enumerated below did you participate in thistime? (5)Visiting historic scenic spots
(choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4129 66.0%
1 Yes 2068 33.1%

9 Unanswered 56 0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 6. E1. What activities enumerated below did you participatein thistime? (6)Bridal or individual art
photography (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
0 No 6045 96.7%
1 Yes 152 2.4%
9 Unanswered 56 0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 7. E1. What activities enumerated below did you participate in thistime? (7)Skin-care, beautification, color
manicur e (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
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#el a 7. E1. What activities enumerated below did you participate in thistime? (7)Skin-care, beautification, color
manicur e (choice multiple)

Value Label Cases Per centage

0 No 6050 96.8%
1 Yes 147 2.4%

9 Unanswered 56 0.9%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 8: E1. What activities enumerated below did you participate in thistime? (8)M assage, naprapathy (choice
multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 5408 86.5%
1 Yes 789 12.6%

9 Unanswered 56 0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 9: E1. What activities enumerated below did you participatein thistime? (9)Karaoke, KTV parlor (choice
multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 No 5577 89.2%
1 Yes 620 9.9%

9 Unanswered 56 0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 10: E1. What activities enumerated below did you participatein thistime? (10)Nightclub, PUB (choice
multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253/-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 5228 83.6%
1 Yes 969 15.5%

9 Unanswered 56 0.9%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 11: E1. What activities enumerated below did you participatein thistime? (11)Exhibitions (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 5328 85.2%
1 Yes 869 13.9%

9 Unanswered 56 0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 12: E1. What activities enumerated below did you participatein thistime? (12)Folklore festivals (choice
multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
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#el a 12: E1. What activities enumerated below did you participatein thistime? (12)Folklore festivals (choice

multiple)

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label

0 No

1 Yes

9 Unanswered

Cases
5856
341
56

Percentage
93.7%
5.5%

0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 13: E1. What activities enumerated below did you participatein thistime? (13)Art performances (choice

multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel

0 No

1 Yes

9 Unanswered

Cases
5624
573
56

Per centage
89.9%
9.2%

0.9%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 14: E1. What activities enumerated below did you participatein thistime? (14)Sauna, Kuhaus, SPA (choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases
0 No 5944
1 Yes 253
9 Unanswered 56

Percentage
95.1%
4.0%

0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#el a 15: E1. What activities enumerated below did you participatein thistime? (15)Night-mart shopping (choice

multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3787 60.6%
1 Yes 2410 38.5%

9 Unanswered 56 0.9%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#el a 16: E1. What activities enumerated below did you participatein thistime? (16)Other s (choice multiple)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 5062 81.0%
1 Yes 1135 18.2%

9 Unanswered 56 0.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

-109-




#el_b: E1-2. Primary activities?

Information [Type= discrete] [Format=numeric] [Range= 1-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 Venture- or ecology-oriented tour (e.g., mountaineering, div 208 3.3%

2 Golfing 98 1.6%

3 Hot spring 122 2.0%

4 Shopping 973 15.6%

5 Visiting historic scenic spots 696 11.1%

6 Bridal or individual art photography 26 0.4%

7 Skin-care, beauttification, color manicure 6 0.1%

8 Massage, naprapathy 133 2.1%

9 Karaoke, KTV parlor 96 1.5%

10 Nightclub, PUB 307 4.9%

11 Exhibitions 243 3.9%

12 Folklore festivals 34 0.5%

13 Art performances 74 1.2%

14 Sauna, Kuhaus, SPA 32 0.5%

15 Night-mart shopping 643 10.3%

16 Others 1046 16.7%
99 Unanswered 1516 24.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#€2 1. E2. What tourist spots have you visited on thistrip? Spotl

Information [Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W] [Valid=5009 /-] [Invalid=1244 /-] [Mean=3341.394 /-] [StdDev=4097.091 /-]

#e2 2: E2. What tourist spots have you visited on thistrip? Spot2

Information [Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W] [Valid=6092 /-] [Invalid=161 /-] [Mean=1261.389 /-] [StdDev=3185.975 /-]

#e2 3: E2. What tourist spots have you visited on thistrip? Spot3

Information [Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W] [Valid=6194 /-] [Invalid=59 /-] [Mean=1176.836 /-] [StdDev=3168.314 /-]

#e2 4: E2. What tourist spots have you visited on thistrip? Spot4

Information [Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W] [Valid=6230 /-] [Invalid=23 /-] [Mean=1151.84 /-] [StdDev=3163.154 /-]

#e€2 5. E2. What tourist spots have you visited on thistrip? Spot5

Information [Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W] [Valid=6244 /-] [Invalid=9 /-] [Mean=1137.153 /-] [StdDev=3161.654 /-]

#e2 6. E2. What tourist spots have you visited on thistrip? Spot6

Information [Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W] [Valid=6244 /-] [Invalid=9 /-] [Mean=1131.826 /-] [StdDev=3162.238 /-]

#e2 7: E2. What tourist spots have you visited on thistrip? Spot7

Information [Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W] [Valid=6250 /-] [Invalid=3 /-] [Mean=1128.614 /-] [StdDev=3161.188 /-]
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#e2 8: E2. What tourist spots have you visited on thistrip? Spot8

Information

[Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-] [Mean=1128.059 /-] [StdDev=3162.621 /-]

#e€2 9: E2. What tourist spots have you visited on thistrip? Spot9

Information

[Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-] [Mean=1126.452 /-] [StdDev=3160.716 /-]

#e2 10: E2. What tourist spots have you visited on thistrip? Spot10

Infor mation

[Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-] [Mean=1126.068 /-] [StdDev=3160.737 /-]

#e2_a: E2-1. What tourist spots have you visited on thistrip? Your favoritetourist spot

Infor mation

[Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W]

[Valid=5135 /-] [Invalid=1118 /-] [Mean=4142.131 /-] [StdDev=4372.881 /-]

#e2 a 1: E2-1.

Pleasei

ndicate what you liked about your favorite tourist spot.

Information

[Type= continuous] [Format=numeric] [Range= 0-325] [Missing=*]

Statistics [NW/ W]

[Valid=6238 /-] [Invalid=15 /-] [Mean=59.433 /-] [StdDev=57.279 /-]

#e2 b: E2-2. What tourist spots have you visited on thistrip? Your least favoritetourist spot

Information

[Type= continuous] [Format=numeric] [Range= 0-9999] [Missing=*]

Statistics [NW/ W]

[Valid=5003 /-] [Invalid=1250 /-] [Mean=7118.538 /-] [StdDev=3959.237 /-]

#e2 b _1: E2-2.

Pleasei

ndicate what you disliked about your least favorite tourist spot: (1)L andscape (choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases

0 No 2574

1 Yes 51 0.8%

5 Skip 3112

9 Unanswered 516 8.3%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Percentage
41.2%

49.8%

#e2 b_2: E2-2. Pleaseindicate what you disliked about your least favoritetourist spot: (2)Facilities (choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases

0 No 2582

1 Yes 43 0.7%

5 Skip 3112

9 Unanswered 516 8.3%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Percentage

41.3%

49.8%

-111-




#e2 b 3. E2-2. Pleaseindicate what you disliked about your least favoritetourist spot: (3)Peripheral environments

(choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label

0 No

1 Yes

5 Skip

9 Unanswered

Cases
2419
206
3112
516

Percentage
38.7%
3.3%
49.8%
8.3%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e2 b _4: E2-2. Please indicate what you disliked about your least favorite tourist spot: (4)Hardly accessible(choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel

0 No

1 Yes

5 Skip

9 Unanswered

Cases
2565
60
3112
516

Percentage
41.0%
1.0%
49.8%
8.3%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e2 b 5: E2-2. Pleaseindicate what you disliked about your least favoritetourist spot: (5)Others (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 2378 38.0%

1 Yes 247 4.0%

5 Skip 3112 49.8%
9 Unanswered 516 8.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#e3 1. E3. What isthe lodging you choose whilein Taiwan? (1)Hotels (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 No 1207 19.3%

1 Yes 5036 80.5%
9 Unanswered 10 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e3 2: E3. What isthe lodging you choose whilein Taiwan? (2)Friend's or relatives s home (choice multiple, skip to

E4)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel
0 No

1 Yes

Cases
5427
816
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#e3 2: E3. What isthe lodging you choose whilein Taiwan? (2)Friend's or relatives's home (choice multiple, skip to
E4)

Value L abel Cases Per centage

9 Unanswered 10 0.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e3 3: E3. What isthe lodging you choose whilein Taiwan? (3)Dor mitory (choice multiple, skip to E4)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 No 6013 96.2%
1 Yes 230 3.7%
9 Unanswered 10 0.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#e3 4: E3. What isthe lodging you choose whilein Taiwan? (4)L eased house (choice multiple, skip to E4)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value L abel Cases Per centage
0 No 5951 95.2%
1 Yes 292 4.7%
9 Unanswered 10 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e3 5: E3. What isthe lodging you choose whilein Taiwan? (5)Temples, monasteries, or churches (choice multiple,
skip to E4)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

[Valid=6253 /-] [Invalid=0 /-]

Statistics [NW/ W]

Value Label Cases Per centage

0 No 6208 99.3%
1 Yes 35 0.6%

9 Unanswered 10 0.2%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
#e3 6: E3. What isthe lodging you choose whilein Taiwan? (6)Activity centers (choice multiple, skip to E4)
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 6179 98.8%
1 Yes 64 1.0%

9 Unanswered 10 0.2%

Warning: these figuresindicate the number of casesfound in the data file. They cannot beinterpreted as summary statistics of the population of interest.

#e3 1 1: E3-1. Name(s) of hotel(s)

Information [Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 Skip 1207 19.3%
1 283 4.5%
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#e3 1 1: E3-1. Name(s) of hotel(s)

Value L abel
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Cases
201
10
147
143
32
40
171
101
36

197
28
79

170

30

15

12
42
140
37
78
26
99
169
29
13
29

86

15

15
10

100
46
17
19

Percentage
3.2%
0.2%
2.4%
2.3%
0.5%
0.6%
2.7%
1.6%
0.6%
0.9%
3.2%
0.4%
1.3%
2.7%
0.0%
0.5%
0.0%
0.1%
0.2%
0.0%
0.2%
0.7%
2.2%
0.6%
1.2%
0.4%
1.6%
2.7%
0.5%
0.2%
0.5%
0.9%
1.4%
0.0%
0.2%
0.0%
0.1%
0.0%
0.2%
0.2%
0.0%
1.6%
0.7%
0.3%
0.3%




#e3 1 1: E3-1. Name(s) of hotel(s)

Value L abel
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75
76
77
78
79
80
81
82
83
84
86
87
88
89
90
91
92
93

-115-

Cases

15

52

17

0.2%
0.6%
0.8%
0.0%
0.3%
0.0%
0.0%
0.3%
0.1%
0.8%
1.0%
0.1%
0.3%
0.3%
0.1%
0.9%
0.7%
0.0%
0.0%
0.7%
0.1%
0.2%
0.0%
0.1%
0.1%
0.0%
0.1%
0.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.3%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.2%

Percentage




#e3 1 1: E3-1. Name(s) of hotel(s)

Value L abel
e
95
97
98
99
100
101
104
105
106
107
108
109
110
112
114
115
116
117
118
119
120
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
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Cases

72
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0.0%

0.0%
1.2%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.2%
0.0%
0.5%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.4%
0.2%
0.0%
0.0%
0.0%
0.0%
0.3%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.2%
0.1%
0.0%
0.0%
0.0%
0.7%
0.5%

Percentage

12.0%




#e3 1 1: E3-1. Name(s) of hotel(s)

Value L abel
146
149
151
152
154
157
158
160
161
163
164
167
171
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
196
197
198
200
201
202
203
204
205
206
207
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0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.3%
0.2%
0.0%
0.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%

Percentage




#e3 1 1: E3-1. Name(s) of hotel(s)

Value L abel
208
209
210
211
212
213
214
215
216
217
218
220
221
222
223
225
226
227
229
230
231
232
233
235
236
237
239
240
241
242
243
244
245
247
248
249
250
251
252
253
254
255
257
258
259
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0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%

Percentage




#e3 1 1: E3-1. Name(s) of hotel(s)

Value L abel
260
261
262
263
264
265
266
267
268
269
270
271
272
273
274
275
276
278
279
280
282
283
284
285
286
287
288
290
291
292
293
294
295
296
297
298
299
300
301
302
303
304
305
306
307
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0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Percentage




#e3 1 1: E3-1. Name(s) of hotel(s)

Value L abel
308
309
311
312
313
314
315
317
319
321
322
323
324
325
326
327
328
329
330
332
333
334
335
336
337
338
339
340
341
342

345
346
347
348
349
350
351
352
353
354
355
356
357
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0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Percentage




#e3 1 1: E3-1. Name(s) of hotel(s)

Value L abel
358
359
360
361
362
363
364
365
366
367
368
369
370
371
372
373
374
375
376
377
378
379
380
381
382
383
384
385
386
387
388
389
390
391
392
393
394
395
396
397
398
399

401
402
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0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Percentage




#e3 1 1: E3-1. Name(s) of hotel(s)

Value L abel Cases Per centage
403 1 0.0%

404 1 0.0%

405 1 0.0%

406 1 0.0%

407 2 0.0%

408 1 0.0%

409 2 0.0%

411 1 0.0%

412 5 0.1%

413 1 0.0%

414 2 0.0%

415 1 0.0%

999 Unanswered 4 0.1%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#e3 1 2: E3-2. Room ratethistime

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 Skip 1207 19.3%
1 Lessthan 45 USD 278 4.4%

2 45-89 USD 1117 17.9%
3 90 - 134 USD 1172 18.7%
4 135 USD and up 1934 30.9%
9 Unanswered 545 8.7%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
#e3 1 3: E3-3. Pleaserate your overall satisfaction of the hotel(s)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 Skip 1207 19.3%
1 Extremely dissatisfied 82 1.3%

2 Dissatisfied 154 2.5%

3 Neutral 1169 18.7%
4 Satisfied 1997 31.9%
5 Extremely satisfied 1121 17.9%
€) Unanswered 523 8.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#ed. E4. How did you arrange your tour?
Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
1 Individual package tour 392 6.3%

2 Group package tour 1441 23.0%
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#ed. E4. How did you arrange your tour?

Value L abel Cases Per centage

5 Arrange plane ticketing and hotel reservation through travel 1616 25.8%

4 Turn to atravel agency for arrangement after you arrive in 210 3.4%

5 Backpack yourself, without turning to a travel agency for he 2567 41.1%
9 Unanswered 27 0.4%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#e5_1: E5. Pleaserate your satisfaction with the travel agenciesand tour guideson their services (1)Tour
arrangement

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 Skip 2567 41.1%
1 Extremely dissatisfied 11 0.2%

2 Dissatisfied 51 0.8%

3 Neutral 671 10.7%

4 Satisfied 815 13.0%

5 Extremely satisfied 401 6.4%

8 Not experienced 1323 21.2%

9 Unanswered 414 6.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#e5 2: Eb. Pleaserate your satisfaction with the travel agencies and tour guides on their services (2)Lodging
arrangement
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 Skip 2567 41.1%
1 Extremely dissatisfied 14 0.2%

2 Dissatisfied 69 1.1%

3 Neutral 785 12.6%

4 Satisfied 1079 17.3%

5 Extremely satisfied 600 9.6%

8 Not experienced 292 4.7%

9 Unanswered 847 13.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e5 3: Eb. Pleaserate your satisfaction with the travel agenciesand tour guides on their services (3)Transportation

arrangement

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value
0

1
2
3
4

Label

Skip

Extremely dissatisfied
Dissatisfied

Neutral

Satisfied
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Cases
2567
12

806
998

Per centage
41.1%
0.2%
1.3%
12.9%
16.0%




#e5 3: ES. Pleaserate your satisfaction with the travel agencies and tour guides on their services (3)Transportation
arrangement

Value L abel Cases Per centage
5 Extremely satisfied 565 9.0%

8 Not experienced 340 5.4%

9 Unanswered 882 14.1%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e5 4. ES. Pleaserate your satisfaction with the travel agencies and tour guides on their services (4)Food
arrangement

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
0 Skip 2567 41.1%
1 Extremely dissatisfied 16 0.3%
2 Dissatisfied 76 1.2%
3 Neutral 669 10.7%
4 Satisfied 798 12.8%
5 Extremely satisfied 423 6.8%
8 Not experienced 1287 20.6%
9 Unanswered 417 6.7%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e5 5: ES. Please rate your satisfaction with thetravel agencies and tour guides on their services (5)Tour guide's
attitudein services

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value L abel Cases Per centage
0 Skip 2567 41.1%
1 Extremely dissatisfied 13 0.2%
2 Dissatisfied 58 0.9%
3 Neutral 498 8.0%
4 Satisfied 751 12.0%
5 Extremely satisfied 475 7.6%
8 Not experienced 1447 23.1%
9 Unanswered 444 7.1%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e5 6: ES. Pleaserate your satisfaction with the travel agenciesand tour guides on their services (6)Quality of the
Guide's explanation

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 Skip 2567 41.1%
1 Extremely dissatisfied 13 0.2%

2 Dissatisfied 60 1.0%

3 Neutral 562 9.0%

4 Satisfied 704 11.3%
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#e5 6. ES. Pleaserate your satisfaction with the travel agenciesand tour guides on their services (6)Quality of the
Guide's explanation

Value
5
8
9

L abel
Extremely satisfied
Not experienced

Unanswered

Cases
435
1463
449

Percentage

7.0%
23.4%

7.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e5 7. ES. Pleaserate your satisfaction with the travel agenciesand tour guides on their services (7)Overall

impression

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
0 Skip 2567 41.1%
1 Extremely dissatisfied 9 0.1%

2 Dissatisfied 42 0.7%

3 Neutral 572 9.1%

4 Satisfied 987 15.8%

5 Extremely satisfied 484 7.7%

8 Not experienced 1184 18.9%

9 Unanswered 408 6.5%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6_a 1. E6.1 Rate your satisfaction on the following categoriesin your present trip to Taiwan: (1)Speed in visa
application (Convenience)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 Extremely dissatisfied 110 1.8%

2 Dissatisfied 236 3.8%

3 Neutral 1309 20.9%

4 Satisfied 1377 22.0%

5 Extremely satisfied 993 15.9%

8 Not experienced 2137 34.2%
€) Unanswered 91 1.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6_a 2. E6.1Rateyour satisfaction on the following categoriesin your present trip to Taiwan: (2)Transportation to
Taiwan (Availableairport, flights, seats) (Convenience)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 Extremely dissatisfied 7 1.2%

2 Dissatisfied 231 3.7%

3 Neutral 1855 29.7%

4 Satisfied 2506 40.1%
5 Extremely satisfied 1294 20.7%

8 Not experienced 252 4.0%
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#e6 _a 2. E6.1Rateyour satisfaction on the following categoriesin your present trip to Taiwan: (2)Transportation to
Taiwan (Availableairport, flights, seats) (Convenience)

Value L abel Cases Per centage
9 Unanswered 38 0.6%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6_a 3: E6.1 Rateyour satisfaction on the following categoriesin your present trip to Taiwan: (3)Communication
facilities (international phones, networks) (Convenience)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

1 Extremely dissatisfied 86 1.4%

2 Dissatisfied 312 5.0%

3 Neutral 1850 29.6%

4 Satisfied 2228 35.6%
5 Extremely satisfied 1020 16.3%

8 Not experienced 690 11.0%

9 Unanswered 67 1.1%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6_a 4. E6.1 Rate your satisfaction on the following categoriesin your present trip to Taiwan: (4)Availability of
tourism information (Convenience)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

1 Extremely dissatisfied 100 1.6%

2 Dissatisfied 484 7.7%

3 Neutral 2171 34.7%
4 Satisfied 1826 29.2%

5 Extremely satisfied 555 8.9%

8 Not experienced 1044 16.7%

9 Unanswered 73 1.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6_a 5: E6.1 Rateyour satisfaction on the following categoriesin your present trip to Taiwan: (5)Accessibility to
transportation to scenic resorts (Convenience)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 Extremely dissatisfied 97 1.6%

2 Dissatisfied 3% 6.3%

3 Neutral 1819 29.1%
4 Satisfied 1838 29.4%
5 Extremely satisfied 660 10.6%

8 Not experienced 1359 21.7%

9 Unanswered 86 1.4%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#e6 b 1. E6.2 Rate your satisfaction on the following categoriesin your present trip to Taiwan: (1)Clear ness of road
signs and public facilities signs (I nter national-oriented environments)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 Extremely dissatisfied 395 6.3%

2 Dissatisfied 949 15.2%

3 Neutral 2327 37.2%
4 Satisfied 1513 24.2%

5 Extremely satisfied 517 8.3%

8 Not experienced 490 7.8%

9 Unanswered 62 1.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6 b 2: E6.2Rate your satisfaction on the following categoriesin your present trip to Taiwan: (2)Easily
communicable in foreign languagesh (I nter national-oriented environments)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
1 Extremely dissatisfied 344 5.5%
2 Dissatisfied 950 15.2%
3 Neutral 2205 35.3%
4 Satisfied 1845 29.5%
5 Extremely setisfied 577 9.2%
8 Not experienced 281 4.5%
9 Unanswered 51 0.8%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6 b 3: E6.2 Rate your satisfaction on the following categoriesin your present trip to Taiwan: (3)Friendly local
people (International-oriented environments)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

1 Extremely dissatisfied 35 0.6%

2 Dissatisfied 103 1.6%

3 Neutral 911 14.6%

4 Satisfied 2539 40.6%
5 Extremely satisfied 2515 40.2%
8 Not experienced 107 1.7%

9 Unanswered 43 0.7%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6_c_1: E6.3 Rate your satisfaction on the following categoriesin your present trip to Taiwan: (1)Security in
facilities at scenic resorts (Environmental security)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage

1 Extremely dissatisfied 33 0.5%
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#e6_c_1: E6.3 Rate your satisfaction on the following categoriesin your present trip to Taiwan: (1)Security in
facilities at scenic resorts (Environmental security)

Value L abel Cases Per centage

2 Dissatisfied 191 3.1%

3 Neutral 1759 28.1%

4 Satisfied 2158 34.5%
5 Extremely setisfied 895 14.3%

8 Not experienced 1133 18.1%

9 Unanswered 84 1.3%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6 _c 2: E6.3 Rateyour satisfaction on the following categoriesin your present trip to Taiwan: (2)Secur e society
(Environmental security)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 Extremely dissatisfied 33 0.5%

2 Dissatisfied 199 3.2%

3 Neutral 1790 28.6%

4 Satisfied 2516 40.2%
5 Extremely satisfied 1202 19.2%

8 Not experienced 462 7.4%

9 Unanswered 51 0.8%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6_c_3: E6.3 Rate your satisfaction on the following categoriesin your present trip to Taiwan: (3)Securelodging
facilities (Environmental security)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

1 Extremely dissatisfied 30 0.5%

2 Dissatisfied 146 2.3%

3 Neutral 1597 25.5%

4 Satisfied 2685 42.9%
5 Extremely satisfied 1310 20.9%

8 Not experienced 434 6.9%

9 Unanswered 51 0.8%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#e6_c 4: E6.3 Rateyour satisfaction on the following categoriesin your present trip to Taiwan: (4)Sound
environmental sanitation (Environmental security)

Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage
1 Extremely dissatisfied 205 3.3%

2 Dissatisfied 774 12.4%
3 Neutral 2301 36.8%
4 Satisfied 1946 31.1%
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#e6_c_4: E6.3 Rate your satisfaction on the following categoriesin your present trip to Taiwan: (4)Sound

environmental sanitation (Environmental security)

Value L abel Cases Per centage
5 Extremely satisfied 643 10.3%
8 Not experienced 333 5.3%
9 Unanswered 51 0.8%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be nterpreted as summary statistics of the population of interest.
#e7: E7. Pleaserate your overall satisfaction with thistrip to Taiwan
Information [Type= discrete] [Format=numeric] [Range= 1-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
1 Extremely dissatisfied 1158 18.5%
2 Dissatisfied 3835 61.3%
3 Neutral 1039 16.6%
4 Satisfied 165 2.6%
5 Extremely satisfied 14 0.2%
9 Unanswered 42 0.7%
Warning: these figuresindicate the number of casesfound in the data file. They cannot beinterpreted as summary statistics of the population of interest.
#e8 a: E8. Will you visit Taiwan again?
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253/-] [Invalid=0 /-]
Value Label Cases Per centage
0 No 122 2.0%
1 Yes 6103 97.6%
9 Unanswered 28 0.4%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
#e8 a 1: E8. Will you visit Taiwan again? (1)Yes. The main reason?
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
0 Skip 122 2.0%
1 Sightseeings 2501 40.0%
2 Business 2623 41.9%
3 Visiting relatives or friends 645 10.3%
4 International conference or exhibition 70 1.1%
5 Schooling 116 1.9%
6 Others 133 2.1%
9 Unanswered 43 0.7%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be nterpreted as summary statistics of the population of interest.
#e8 b: E8. Won't you visit Taiwan again?
Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value Label Cases Per centage
0 No 6103 97.6%
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#e8 b: E8. Won't you visit Taiwan again?

Value L abel Cases Per centage
1 Yes 122 2.0%
9 Unanswered 28 0.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#e8 b 1. E8. Will you visit Taiwan again? (2)No. Thereason?

Information [Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]
Statistics [NW/ W] [Valid=6252 /-] [Invalid=1/-]

Value Label Cases Per centage
0 Skip 6103 97.6%
1 5 0.0%
2 1 0.0%
3 2 0.0%
4 11 0.2%
5 1 0.0%
6 5 0.1%
7 1 0.0%
8 2 0.0%
9 5 0.0%
10 3 0.0%
11 2 0.0%
12 1 0.0%
13 2 0.0%
14 1 0.0%
15 2 0.0%
16 1 0.0%
17 1 0.0%
18 3 0.0%
22 1 0.0%
24 1 0.0%
25 1 0.0%
27 1 0.0%
28 1 0.0%
29 1 0.0%
30 1 0.0%
31 1 0.0%
33 1 0.0%
34 1 0.0%
35 1 0.0%
36 1 0.0%
37 1 0.0%
42 1 0.0%
43 1 0.0%
44 1 0.0%
45 1 0.0%
46 1 0.0%

-130-




#e8 b_1: E8. Will you visit Taiwan again? (2)No. The reason?

Value
47
48
49
50
51
52
54
56
57
99

Sysmiss

Label

Unanswered

(@]
l—\l—\l—\l—‘l—\l—\lﬂn—‘l—\g

~
~

Percentage

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

1.2%
1

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1 a 1. F1-1. Which of the following have you traveled over the past three yearsfor pleasure? (1)Taiwan (choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value
0
1
9

Label Cases Per centage

No 3893 62.3%
Yes 2347 37.5%

Unanswered 13 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1 _a 2: F1-1. Which of the following have you traveled over the past three yearsfor pleasure? (2)China (choice

multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value
0
1
9

Label Cases Per centage

No 4408 70.5%
Yes 1832 29.3%

Unanswered 13 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1 a 3: F1-1. Which of the following have you traveled over the past three yearsfor pleasure? (3)Hong Kong (choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 4378 70.0%
1 Yes 1862 29.8%

9 Unanswered 13 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1 a 4. F1-1. Which of thefollowing have you traveled over the past three yearsfor pleasure? (4)Indonesia (choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]
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#f1 a 4. F1-1. Which of thefollowing have you traveled over the past three yearsfor pleasure? (4)Indonesia (choice
multiple)

Value Label Cases Per centage

0 No 5714 91.4%
1 Yes 526 8.4%

9 Unanswered 13 0.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1 a 5: F1-1. Which of the following have you traveled over the past three yearsfor pleasure? (5)Japan (choice
multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 4910 78.5%
1 Yes 1330 21.3%

9 Unanswered 13 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1 a 6: F1-1. Which of the following have you traveled over the past three yearsfor pleasure? (6)K orea (choice
multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 No 5087 81.4%
1 Yes 1153 18.4%

9 Unanswered 13 0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1 a 7: F1-1. Which of the following have you traveled over the past three yearsfor pleasure? (7)Malaysia (choice
multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 5430 86.8%
1 Yes 810 13.0%

9 Unanswered 13 0.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1_a 8: F1-1. Which of thefollowing have you traveled over the past three yearsfor pleasure? (8)Philippines (choice

multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value
0
1
9

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

L abel Cases

No 5788

Yes 452 7.2%
Unanswered 13 0.2%

Percentage
92.6%
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#f1 a 9: F1-1. Which of the following have you traveled over the past three yearsfor pleasure? (9)Singapore (choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value
0
1
9

Label Cases
No 5069
Yes 1171
Unanswered 13

Percentage
81.1%
18.7%
0.2%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1 a 10: F1-1. Which of the following have you traveled over the past three yearsfor pleasure? (10)Thailand (choice

multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value
0
1
9

Label
No
Yes

Unanswered

Cases
4875
1365

13

Per centage
78.0%
21.8%
0.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f1 a 11: F1-1. Which of the following have you traveled over the past three yearsfor pleasure? (11)None of the
above (choice multiple, Skip to other records)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage
0 No 4177 66.8%
1 Yes 2063 33.0%

9 Unanswered 13 0.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#f1_b: F1-2. Among them ,The one you have most frequented
Information [Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage
0 Skip 2069 33.1%
1 Taiwan 917 14.7%

2 China 542 8.7%

3 Hong Kong 499 8.0%

4 Indonesia 82 1.3%

5 Japan 400 6.4%

6 Korea 237 3.8%

7 Malaysia 114 1.8%

8 Philippines 60 1.0%

9 Singapore 256 4.1%

10 Thailand 454 7.3%

99 Unanswered 623 10.0%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

-133-




#f2_a 1. F2-1. Among them, which country/region isyour top favorite (other than Taiwan)? Country

Information [Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 Skip 2098 33.6%
2 China 313 5.0%

3 Hong Kong 391 6.3%

4 Indonesia 93 1.5%

5 Japan 575 9.2%

6 Korea 214 3.4%

7 Malaysia 119 1.9%

8 Philippines 50 0.8%

9 Singapore 311 5.0%

10 Thailand 555 8.9%

11 49 0.8%

99 Unanswered 1485 23.7%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#f2_a_2: F2-1. Among them, which country/region isyour top favorite (other than Taiwan)?Region

Information

[Type= discrete] [Format=numeric] [Range= 0-999] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value
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0.1%
0.6%
0.1%
0.2%
0.0%
0.1%
0.7%
0.1%
1.4%
0.0%
0.0%
0.0%
0.0%
0.1%
0.7%
0.1%
0.0%
0.2%
0.1%
0.8%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.1%
0.0%
0.4%
0.5%

Percentage

33.7%




#f2_a_2: F2-1. Among them, which country/region isyour top favorite (other than Taiwan)?Region

Value
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
71
72
73
74
75
76
7
78
79
80
81
82
83
85
86
87
88
89
90
91

Label
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Cases
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0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.4%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Percentage




#f2_a_2: F2-1. Among them, which country/region isyour top favorite (other than Taiwan)?Region

Value
92
94
95
96
97
98
99
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118
119
120
121
122
123
124
126
127
128
129
130
131
132
133
134
136
137
138
139
140

Label
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Cases

P B A W N O

3472

R PR R RN R R R ®RFR R R EPRNRERRNRERENRRRRPRRRPR R R R R R R PR RPRNER PR B

0.1%
0.0%
0.0%
0.1%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Percentage

55.5%




#f2_a_2: F2-1. Among them, which country/region isyour top favorite (other than Taiwan)?Region

Value
142
143
144
145
146
999

Label

Cases

P R RPN R

Unanswered 2

Percentage
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2 b _1: F2-2. Taiwan issuperior to this country/areain (1)Natural attractions (choice multiple)

Information

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3072 49.1%
1 Yes 1360 21.7%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#f2_b_2: F2-2. Taiwan issuperior to this country/areain (2)Specific tourism activities (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4069 65.1%
1 Yes 363 5.8%

5 Skip 1593 25.5%

€) Unanswered 228 3.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#f2 b 3: F2-2. Taiwan issuperior to this country/areain (3)Commaodity prices (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3664 58.6%
1 Yes 768 12.3%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#f2_b_4: F2-2. Taiwan issuperior to this country/area in (4)Foods (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 2595 41.5%
1 Yes 1837 29.4%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%
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#f2 b _4: F2-2. Taiwan issuperior to this country/areain (4)Foods (choice multiple)

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2_b_5: F2-2. Taiwan issuperior to this country/areain (5)Fruits (choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3510 56.1%
1 Yes 922 14.7%

5 Skip 1593 25.5%

€) Unanswered 228 3.6%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#f2_b_6: F2-2. Taiwan issuperior to this country/areain (6)Pleasant climate (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Vaid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3831 61.3%
1 Yes 601 9.6%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#f2_b_7: F2-2. Taiwan issuperior to this country/areain (7)Nighttime recreations (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

0 No 3869 61.9%
1 Yes 563 9.0%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2_b_8: F2-2. Taiwan issuperior to this country/areain (8)Recreational facilities (amusement parks, golf cour ses,
vacation resorts) (choice multiple)

Infor mation

[Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4202 67.2%
1 Yes 230 3.7%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#f2 b _9: F2-2. Taiwan issuperior to this country/areain (Q)Historic attractions (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value L abel Cases Per centage

0 No 3680 58.9%
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#f2 b 9: F2-2. Taiwan issuperior to this country/areain (Q)Historic attractions (choice multiple)

Value L abel Cases Per centage
1 Yes 752 12.0%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2 b _10: F2-2. Taiwan issuperior to this country/areain (10)Proximity to your place (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3704 59.2%
1 Yes 728 11.6%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2 b_11: F2-2. Taiwan issuperior to thiscountry/areain (11)Taiwan'sfolklore and cultures (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3770 60.3%
1 Yes 662 10.6%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2_b_12: F2-2. Taiwan issuperior to this country/areain (12)Secure and peaceful society (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253/-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 3621 57.9%
1 Yes 811 13.0%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2 b 13: F2-2. Taiwan issuperior to this country/areain (13)Democracy (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 4035 64.5%
1 Yes 397 6.3%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2_b_14: F2-2. Taiwan issuperior to this country/areain (14)Friendly people (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
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#f2 b _14: F2-2. Taiwan issuperior tothiscountry/areain (14)Friendly people (choice multiple)

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 No 2681 42.9%
1 Yes 1751 28.0%

5 Skip 1593 25.5%

9 Unanswered 228 3.6%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2 b _15: F2-2. Taiwan issuperior to this country/areain (15)Others (choice multiple)

Information [Type= discrete] [Format=numeric] [Range= 0-9] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]
Value L abel Cases Per centage
0 No 4207 67.3%
1 Yes 225 3.6%
5 Skip 1593 25.5%
9 Unanswered 228 3.6%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#f2_c: F2-3. The primary incentives?

Information [Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

0 Skip 2051 32.8%
1 Natural attractions 330 5.3%

2 Specific tourism activities 75 1.2%

8 Commodity prices 165 2.6%

4 Foods 508 8.1%

5 Fruits 73 1.2%

6 Pleasant climate 52 0.8%

7 Nighttime recreations 104 1.7%

8 Recreationa facilities (amusement parks, golf courses, vaca 26 0.4%

9 Historic attractions 175 2.8%

10 Proximity to your place 171 2.7%

11 Taiwan's folklore and cultures 127 2.0%

12 Secure and peaceful society 138 2.2%

13 Democracy 63 1.0%

14 Friendly people 672 10.7%

15 Others 193 3.1%

99 Unanswered 1330 21.3%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#gl a: G1. Interview endsat: hour

Information [Type= discrete] [Format=numeric] [Range= 6-99] [Missing=*]

Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage
6 7 0.1%

7 244 3.9%
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#gl a: G1. Interview endsat: hour

Value L abel Cases Per centage
8 282 4.5%
9 326 5.2%
10 430 6.9%
11 545 8.7%
12 565 9.0%
13 653 10.4%
14 772 12.3%
15 655 10.5%
16 607 9.7%
17 437 7.0%
18 315 5.0%
19 165 2.6%
20 98 1.6%
21 72 1.2%
22 45 0.7%
23 23 0.4%
24 1 0.0%
99 Unanswered 11 0.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#9g1 b: G1. Interview ends at: minute
Information [Type= discrete] [Format=numeric] [Range= 0-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]
Value L abel Cases Per centage
0 328 5.2%
1 46 0.7%
2 47 0.8%
3 62 1.0%
4 33 0.5%
5 192 3.1%
6 39 0.6%
7 52 0.8%
8 60 1.0%
9 46 0.7%
10 276 4.4%
11 58 0.9%
12 87 1.4%
13 57 0.9%
14 44 0.7%
15 305 4.9%
16 56 0.9%
17 62 1.0%
18 83 1.3%
19 52 0.8%
20 405 6.5%
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#gl b: G1. Interview endsat: minute

Value
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59
60
99

Label

Unanswered

Cases
59
61
62

208

70
70

52
82
45

208

56
65
49
326
70

&

313

® %

69
345
45

55
31
226
51
57
76
54
1
11

Percentage
0.9%
1.0%
1.0%
0.5%
3.3%
0.7%
0.6%
1.1%
1.1%

0.8%
1.3%
0.7%
0.7%
3.3%
0.7%
0.9%
1.0%
0.8%
5.2%
1.1%
1.3%
0.7%
0.5%
5.0%
0.8%
0.9%
1.3%
1.1%
5.5%
0.7%
1.0%
0.9%
0.5%
3.6%
0.8%
0.9%
1.2%
0.9%

0.0%

0.2%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

6.9%

#92_m: G2. Date of interview: month

Information

[Type= discrete] [Format=numeric] [Range= 1-99] [Missing=*]

Statistics [NW/ W]

[Valid=6253 /-] [Invalid=0 /-]
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#92_m: G2. Date of interview: month

Value Label Cases Per centage

1 391 6.3%

2 454 7.3%

3 482 1.7%

4 589 9.4%
5 446 7.1%

6 575 9.2%
7 675 10.8%
8 554 8.9%
9 610 9.8%
10 572 9.1%
11 540 8.6%
12 365 5.8%

99 Unanswered 0
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
#0g2_d: G2. Date of interview:day
Information [Type= discrete] [Format=numeric] [Range= 1-99] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0/-]

Value Label Cases Per centage

1 381 6.1%

2 553 8.8%
3 299 4.8%

4 371 5.9%

5 164 2.6%

6 177 2.8%

7 139 2.2%

© 20 0.3%

10 233 3.7%

11 471 7.5%
12 288 4.6%

13 219 3.5%

14 250 4.0%

15 86 1.4%

16 56 0.9%

18 39 0.6%

19 222 3.6%

20 331 5.3%

21 199 3.2%

22 220 3.5%

23 127 2.0%

24 220 3.5%

25 137 2.2%

26 117 1.9%

27 61 1.0%

28 150 2.4%
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#9g2_d: G2. Date of interview:day

Value
29
30
31
99

Label Cases Per centage
327 5.2%
206 3.3%
189 3.0%
Unanswered 1 0.0%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#93: G3. The cooperation of respondents

Information [Type= discrete] [Format=numeric] [Range= 123-999] [Missing=*]
Statistics [NW/ W] [Valid=6253 /-] [Invalid=0 /-]

Value Label Cases Per centage

123 1.Understandable 2. Thoughtful 3. Convincible 1263 20.2%

132 1.Understandable 3. Convincible 2. Thoughtful 345 5.5%

213 2.Thoughtful 1.Understandable 3. Convincible 638 10.2%

231 2.Thoughtful 3. Convincible 1.Understandable 1187 19.0%

312 3. Convincible 1.Understandable 2.Thoughtful 625 10.0%

321 3. Convincible 2. Thoughtful 1.Understandable 2174 34.8%
999 Unanswered 21 0.3%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

#night: Stay in Taiwan __day(s)

Infor mation

[Type= continuous] [Format=numeric] [Range= 1-208] [Missing=*]

Statistics [NW/ W] [Valid=6237 /-] [Invalid=16 /-] [Mean=10.218 /-] [StdDev=22.374 /-]
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