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ABSTRACT

Promptly changing environment has

franchise system is a cooperative way to
obtain the synergy of sharing resources. The
relationship between the franchiser and the
franchisee is tightly connected and the
beneficial development of the relationship is
important for the franchise system. A model
of relationship marketing for the franchise
system is still deficient. Therefore, this
research utilizes trust and commitment, two
core concepts of the relationship marketing,
as a pivot. We also explore the influence
factors of trust and commitment. Finally, we
integrate trust, commitment and other factors
as a comprehensive relationship model.
Empirical results indicate that the model
we proposed is effective and there is high
ability for explaining the trust construct and
the commitment construct. Moreover,
economical  satisfaction,
satisfaction, and dysfunctional conflict are
the important antecedents of trust while trust,
idiosyncratic investment and goal
congruence are the important antecedents of
commitment. Finally, Trust is the mediator
economical satisfaction,
satisfaction, and

non-economical

between
non-economical



dysfunctional conflict and commitment.

Keywords: Franchise; Trust; Commitment
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