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Abstract

Thisresearch is proposed to investigate the
socid impact of eectronic commerce to the
society of Tawan.

A web-based survey was first conducted
to understand changes of consuming style since
eectronic commerce was introduced. A
complete analysis of currert regulation related to
eectronic commerce in Tawan was performed
following the survey. The reslts were
compared to the legidaion underway or Smilar
datutes of western countries. Feasble
suggestions for current dilemma were dso
proposed.

A tota of 617 questionnaire was collected,
410 mdes and 207 femaes.  The reaults
indicated that made subjects were higher
motivated to shop ontline then ther femde
counterparts.  Subjects with  much on-line
shopping experiences were found to have
sgnificantly higher motivation to shop on-linethan
those without such experience. Security issue
of usng credit card for payment via Internet ill
is the mogt concern for many subjects.
Provison of detail information regarding product
description and procedures for making order, as
well as a comprehengve after-sdl service may
largely encourage web users adopting ontline



shopping. Having exceptiond items that could (Maone, Yates & Benjamin, 1987)
only be found on Internet-based shopping place
may also attract web users to shop on-line,
A comprehensve review of relaed (Hammer & Champy, 1993; Hoffman &
literature regarding lega issues of eectronic  Novak, 1996)
commerce is atached with this report.
Numerous journd articles, reports, governmental
publications and conference proceedings were

collected.
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