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Abstract: Globa Internet usage is well
on it way to reaching 1 billion users by
2005, and the revenue of ecommerce
grow 120% in 2000, the growth will
increase largely in a short period
especialy in Asia and Europe area.
There is no industry have created a new
economy for retailers, and an innovative
way to conduct business. There are two
key areas of confuson emerge for
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retailer: first, what role can the internet
play in retailing marketing; and the
second, how to build the structure of
internet marketing. This article is trying
to identify the roles of internet to retail
marketing, and analyze the marketing
strategies of retaillers on site, and the
expected beneficia results. This article
finds that the effect of “the type of
Tawan' s retailers web Ste” “Internet
marketing strategies’ ,and “consumers
characteristics” to customers behaviors
and intention. It could provide future
research and practically suggest Internet
marketing strategy for firms.
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