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ABSTRACT: There ae three types of
advertisng management mechanisms. Behavior
management mechanism, output management
mechanism, and dan management mechanism.
It proved the types of inter-organizationd
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management mechanisms are corresponding to
intra-organizational control types. Besdes, the
research finds the management mechanisms are
not subgtitute for each other. Advertisers dways
make use of them complementally. The research
andyzed the antecedents of adverting
management mechanisms by one-way ANOVA,
finding there ae five influentid factors of
advertisng management. When advertisers
recognize the high levd of the difficulty of
measuring output, and agents opportunistic
behavior, the advertisers will incline toward using
behavior management mechanisms. However,
when there are greet god conflict between them
or they have great uncertainty in cooperative
relaionships, the advertisers will tend to operate
output management mechanisms. Otherwise,
advertisers will build mutua benefits or trust
relationship with advertisng agents, when the
agents arerare.
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ANOVA

0.0018 0.0043 -0.1793
-0.0013 -0.0032 0.1312
(p=0.90) (p=0.76) (p=0.19)




0.4107 0.0076 0.4223
-0.0388 -0.0020 0.0925
(p=0.00) ***  (p=0.59)  (p=0.04)**
0.2059 -0.1607 0.1144
-0.0055 0.0043 -0.0031
(p=0.37) (p=0.49) (p=0.62)
0.0038 -0.0037 -0.1694
-0.0013 0.0013 0.0058

(p=0.85) (p=0.85) (p=0.41)
0.1475 0.7559 0.3067
-0.0027 -0.1386 -0.0056
(p=059)  (p=0.00) ***  (p=0.27)
0.0000 0.0076 0.1317
-0.0001 -0.2086 -0.3604
(p=0.99) (p=0.29) (p=0.07)*
0.3949 0.1546 0.0093
-0.2572 -0.1006  -0.0061
(p=0.00) ***  (p=0.29) (p=0.53)
-0.1624 0.4853 -0.2250
0.0100 -0.2978 0.1381
(p=0.29)  (p=0.00) ***  (p=0.14)
0.0047 -0.1577 0.3573
-0.0026 0.0086 -0.1942
(p=0.77)  (p=0.33)  (p=0.03)**
7 p<01 “**  p<005 "*** p<00l
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