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Abstract
The purpose of this study is to
construct the linear cause-effect

model of ecotourism support and
based on the

resource-based theory, which adopts

behavioral intentions

the visitors’ innovation, risk
perceptions, and interesting in
ecotourism resources to be the

antecedent variables, the visitors’

involvement and  support for

intentions to be the effect variable,
and explore their interact effects as
well. The questionnaire is used to test
the constructed model and Penghu
selected to be the
the
selected to be the study samples for

ecotourism is

research scope, visitors are
which are the latent visitors of Penghu
Total of 534 wvalid

was collected for

ecotourist.
questionnaires
The findings of this study
that both the

and interesting in

analysis.
indicate visitors’
innovation
ecotourism resources have significant
direct effects on involvement; while
visitors’ risk perceptions has no
significant effects on involvement, and

for both involvement and support

have significant direct effects on
behavioral intentions, and support
has significant direct effects on

behavioral intentions as well. Besides,
the analysis of path effects shows that
the visitors’ interesting in ecotourism
plays
behavioral intentions. On the basis of
the

resources a key drier of

research results, ample and



concrete managerial suggestions and
references are offered to formulate the
ecotourism strategy and development
in Penghu and other areas in Taiwan
as well.
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