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Abstract

This study aim to analyze consumer shopping
mode choices between store shopping and
online shopping. By focusing on time and cost
atributes, this study conducted a dated
preference experiment on book purchasing.
With data collected, it then estimated binomial
logit models on choices between store
shopping and online shopping. The estimation
results are noteworthy including those as. (1)
the value of travel time to bookshops is
estimated at NT$180 per hour, and this level is
quite close to those from transportation
planners; ) the value of delivery time from
online bookshops to consumers is estimated at
NT$18 per day, which means online
bookshops will have to lower a book’ s price by
NT$18 if the delivery delays by one day.
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