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Abstract

Most discussions of agenda setting are about
the influence of the news media on the
agenda of the public. The paper explores the
relationships among candidates agenda and
media agenda in the Tape Magidrate
Election in 2001. This study incorporated the
functiona analysis of political campaign
discourse, including attacking, acclaiming,
and defending to illustrate how agendas were
said both on news release and on news
reports. Content analysis showed the
influence of news releases on mass media
both on the first level and on the second.
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However, the hypothesis that more attacks in
the news stories than those in the news
release was not confirmed.
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