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Abstract

The role trust played in the market transaction these recent years gradually became important
to marketing scholars. Many marketing researches pointed out that the trust of the customer towards
a company and company representatives can influence customer loyalty. In addition, the trust of
customers towards a big environment market like trust towards standard departments of formulated
market and trust towards professional supervisors of the market also will influence the situation of
the trading trust of the customer himself/herself and the service provider. This study established
different levels of trust theory model (contains broad scope trust : system trust, generalized trust
narrow scope trust : firm-specific trust and interpersonal trust) and establish customer loyalty into an
integrated causal relationship model to investigate the mutual influence relationships among
variables. This study used the distributors as subjects(Taiwan and China). This study collected valid
questionnaires from the samples and used Structure Equation Modeling (SEM) for investigation.
The results showed that every level of trust has positive influence towards customer loyalty.

Similarly, firm-specific trust and interpersonal trust have mediating effect.

Keywords : System Trust, Role Trust, Generalized Trust, Firm-specific Trust, Interpersonal Trust
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