—_— N

aBtEIFEFESEE I
FRENHSRBIR B R AT T

BoRHE AR
sTEGT

SFEERA JE %

STEMITEN BOIPURE AR EEE
KEMPEAT  (THEERPEZEE
SHERTTHAR  1997/08/01 ~ 1998/07/31
FHEBITHAR]  1997/11/01 ~ 1998/01/28

~

1.

il

e 2R

EirRHE AR AR

EiHe FiER A . doc EEERN - BHAEZRD - EREENE

F AR R EIES

kS

ques.doc HGHE

EiHE

data.sav SPSS &l

Ak A S

codebook.doc P TR B S AR A AR
. BB REMHRE

report.doc WESSHEE

© BRREHAR R EREEEH

OB FE R A S SR ST T O SR B SR B O (B N A SR L)
FrEf TRV R T R S B ER -
BB EFH S - BERRIEEL — B2 E - FUERERE

3. AFE LA TR, > BRMET SIS AR T AERE ) & 1

REMAIAEE H IS BBt ~ ZEhERARRIEFERNZRE - &G E1TH
L IANCIFEEE IS

© BRISIHSH

Y S B EEm S KA 228 SRS AN E] > AT KRBT LE -
FOLSE SR

[Hi%Er (2000) - GEMEIFEFIHAEER 25T © JREHIHSHRIRC AR
HITIH b9t (E87074) [JFA6%HE ] - LA it 5ee \ oSG G R ZE
Ure B ZE B T O BT S 9T & R EE.  doi:10.6141/TW-SRDA-E87074-1



2. FXBHEEFE

Jacob Yih-hen Jou . (2000). The Study of Relationship Marketing to Donors in
Nonprofit Organization (E87074). [Data file]. Available from Survey Research
Data Archive, Academia Sinica. doi:10.6141/TW-SRDA-E87074-1

A~ BT

e AR O ST R L T S R R R
srda@gate.sinica.edu.tw

P RS A SO BRI o S A S L B - R
T > AERHE R I E © 2 S R i A -




